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Introduction 

Bibliographical compilation can be dry and dull. When, 
however, a field such as political communication is compari- 
tively new, the process can be truly exciting, and can give 
the compiler an overall sense of currently available research 
materials as well. 

With 'so many politicians, scholars^ and writers claim- 
ing to have mastered many of the techniques of political 
campaigning, it was appealing to nie to collect this information 
in a manner that could be useful to the practical politician 
as well as to the"' scientific researcher. 

The process of compiling any .bibliography can best be 
characterized by the finished product. The following pages 
show the divisions and directions that I foxind most useful. • 
The collection is only partially annotated and covers the 
specific period of 1960 to 1972. It makes no pretense of 
completeness even for that period. 

Upon conclusion of fchis project I felt even more 
strongly than at the outset that political communication has 
exciting 'prospects if we are willing to consider it in a freely 
interdisciplinary context. As a veteran of the political 
arena, as well as of academic, departments of poltical science 
and communication, I see ai?, exciting future and compelling 
need for descriptive and empirical research in this area. 
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GENERAL ^CA^•IPAIGN TECHNIQUES ' 
Books and Pamphleta 

Ag^anoff,^ Robert (ed).^ The New Style Election Campaigns^ 
1972.' -Holbrook Press, Inc., Boston, - Mass. 
'An anthology of articles on the latest^ campaign ' 
techniques such as information systems, medisi, 
and electronic and professional campaign manager 
ment. Both practical and scholarly. 

AFL-CIO COP£, How to VI in Elections (GOPE, 815 l6th St., N.W . , 
Washington, D.C. 20006). " ^ 

A complete manual fq/»^ organizing and conducting campaigns, 
revised for 1972. Parts of the manual are often pub- 
lished separately; for example, "How to. Run a Registration 
Drive. Copies are availal^le through state COPE head- 
quarters. COPE has excellent material for getting out 
the vote drives. ^ ^ ^ 

Alinsky, Saul D. Rules for Radicals. Vintage Books, New 
.York, 1971. 

Radical techniques for organizing witblh the system 
by one^ of America 's foremost organizers. He suggests 
organizing around issues. 



Revei;Lle for Radicals. Vintage Books, N.Y.. 

^ 1969. ^ s 

Alinsky tells of organizing for causes and using unique 
tactics such as development of ''People ^s Ot^ganizationa" 
for pushing causes. . ^ 
- ■ . • . - * 

Allyn,^Paul and Joseph Greene. .See How They Run. Phila- 
. delphia,* Chilton Press, 1964. ^ 
-A ' manual with pjractical suggestions on how to ' 
organize a campaign. 

Barone, Michael and Grant Ujifusa and Douglas Matthews. The • 
-Almanac of American Politics : The Senators, the^Repre- 
^ sentatives - Their Records, States and Districts'. " • , 

Kew York, Gambit Press, 1972. ' V 

Statistics on Congressional^ members , th^ir areas, poli- 
tical backgrounds and information on votes. 

Baus, Herbert M. and \Jilliam-B\ Ross. Politics Battle Plan. 
New York, Macmillan, I968. 

Strategy of one of America's most successful 
California-based campaign management firms. 

Berelson, Bernard, Paul F. Lazarsfeld and Viilliam N. 
McPhee. 'Voting. Chicago, U. of Chicago, 1954. 
One of the original intensive voting studies. Research 
done in Elmera, New York during and after 1948 Presi- 
dential campaign. Many of, its .conclusions about voting ^ 
\ behavior and the effects of campaigns on voters remain 
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, Books and Pamphlet a (cont'd) 

undisputed. One of the conclusions of these studies 
-was that Tactors shaping voting choices are affected 
^ only marginally by campaign appeals. 

Bruno, Jerry and Jeff Greenfield. The Advance Men.. 
New York, Morrov;, 1971 . 

Gives much realistic data on practical political tech- 
^ niques. Bruno was an advance man for John F. Kennedv 
J, and Robert F. Kennedy, , 

Burdick, F. and A. Broadbeck (ed), /American Voting Behavior. 
Glenc9e, Free Press, I959. . e vxux . 

Study of voting behavior and articles about politics 
m gepisral and in broadcasting. 

Burkey, Richard M. Political Racism in the Unitex3 States. 
4 Lexington,^ Mass., Heath Co.. I971. 

Burkhart, James'. James Eisensteln, Theodore Fleming and 

- Prank Kendrick. Strategies for political Participation. 
Cambridge, Mass . , VJinthrop Publishing Inc , , 1972. 
Ways to participate, organize campaigns and more on 
laymen a participation. 

Burnham, Walter. Critical Elections and the Mainsprings of 
American Politics. New York ,* Norton, 1970. • " 
A supe^rb book about American elections . Must reading 
for anyone in electoral politics. ^ 

Campbell, Angus, et. al. The American Voter." New York 
VUley, 1964.' I , * 

Ef^^f"^^ central findings about voters from the 

Michigan Survey Research Center , Ji basic reference 
book^ on electoral behavior bs.-ed on intensive vo'tintr 
studies of 1952-1964v ' ui^j-nb 



et.al. Elections and the Political Order. New 

York, VJiley, I966. 

Articles about voting behavior that should be read bv 
all campaign planners^ 



-— - etial. ^be Voter Decides. Evanston, Row 
.Peterson and Co., 1954.- 

A primary voting studv. examining conflicting motivational 

• patterns which cause» voters (including party identifiers) 
to split their votes. . / 

Carney, Francis M. and H. Fr.ankWay, Jr. PolUics 1972 
Belmont, V/adsworth Publishing Co. 

On the proce;=s and parties, politics ,' presidency and 
persuasion. . . • ^ , 

N • •, ■ '. 

Ca^a, Don. How to Win Votes and Influence Zlections. 

• Chicago, Public Administration SerVice Press, '1962. 
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ihirtrrJn^^\^° Campaign planning and organization 
s\'re\s^%'p^?e%^^Sci\.o^?^?'°'°-^^^ bfginning^a'^pa'^IS^rs 



The first 
Also 
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; Practi^^^^^^^ i^otion Courses m 

De^ar 3?'^^^ '''T'^r ' ^^^^^ ^^^^-^ 

i^n excellent and comprehensive sef n?^in"> ^'C' ■20006^ 

■ . ?oTd"e\%^JL°"- ^oS?^ILa^^\Sa^..\°?^^.°?oS°e^j,\^-^ 

: .''^''Mfio^?:l^: ^^?L^^g^ p«°e^%°" ^^^^^^'^^Se. .n^..eri-can 

i968°if if a'Ln%''" Presidenti-al el/ction of 

. eL^^i^Vs^%e'J^?an;!"' 

'°"'^"?L^?iLie" :^Le^'^ ^-^^Campaig;^ 

pw York, 10022! Lexington Ave., New Yorfc, 

Lr?L'hniq^e's1o\llp°'wiS%1e':?i^^'^^^^^^' ^^^^^^^ 
of its kind, the catalog nf?o^ ^°^''^"P^^Sns. The f 

, provide creative idear?^'c°;ja1da?e="?:'lj^2r ' 
Congressional Quarterly. Oongreaa ana the Nation. Vols I 

. a°?L^rL^%i?iniinL'?ei9ir^T^f 

•descriptions of action^ tav^-^ o, ^n^^u^es annual 

_ t.ical. Controversies and J^ti^g ?ecords"of °air,J° V^'^" 

. of Congress on selected bills Manv nmft? . °>embers- 
the.se books every day. ^ Politicians use 

'^"^'L'rjpuin'^f^oiS'?'^' V,4ekly Report. .Available on sub- 
M u V , Congressional Quarterlv ifiPR v- e + 

N.W., V/ashington,^ D.C. 20006. ^^^'^ 

follows national pili??bs. '''"^ "^^^ '"^^"^ ^'^^ ' 

Cutter, Cornelius. Practical Politics in tho tt a 
.Boston. Allyn & Bacon, I969 

^ series of articles about all phases of campaigning. 

'°''irite^!""L^^i^^ieirii„,f-r ^^^^^d , 

• Twelve majS? emp^iica? s?«^if"^ Implication, 
cal theory? ^"^P^^^^^^ studies on issues such' aa politi- 

o 

« 
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Books and Pamphlets (coat'd) 



Downs, Anthony. An ^Lconomic Theory of Democracy. Nev; York, 
\';iley. Sets up a modfe.l'of the voter as rational that 
may be uaed as a basis for planning sophistocated ' 
campaigns. ' " 

Dreyer, Edward C .^and Walter .A . Rosenbaum (eds). Political 
Opinion atid Hllectoral feehavior; Essays and Studies. 
Belmont, Cal., V/adsworth, 1966, 



Dye, Thomas R. aA§-^awkens . Politics in the Metropolis. 
Columbus, Ohio, Charles E. Ilerrill, 1971. ' ' . 

Eddleman, Murray. The Symbolic Uses of Politics,. Urbana, 
U. of Illinois Press, 1970. 

This is a study of the symbolic side of politico, 
stressing the different functions of campaigns.' The 
author states -that man crates political symbols which 
either sustMn and develop him or warp him. 

Ed^-ards, Lee and !Anne. You Can Make the Difference. 
New Rochelle, New York, iirlington Bouse, 1968. 
\ A guide to' practical political actioni 

Emme\t., Grenville and Patricia^, \Jhat the Pro's Know. 
\New' York, 1968.^ ^ . 

step-by-step practical guide to caiE^igning. 

Facts \ on File. Published by Facts on FileK^Inc, 119 U . 57th 
It., New Yark, N.Y. 10022. r 

Alvailable by subscription. An excellent current digest 
qf political events. Well-indexed to help the political 
ampaign researcher quickly find information he needs. 

Flani^an, V/illiam H. Political Behavior of the American 
;iectorate. Boston, Allyn & Bacon, Inc., I968. 
)ne of the joints made in this book is that factors shaping 
^voting choices are affected only marginally by campaign 
appeals. ' :|| 
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ison, Lloyd. American Politics and Ele<pCons: 
Abstracts of Periodical Literature, 1^64-1968. 
'ABC -CLIO, 1968. 
This bibliography and summary of the literature will 
help campaign planners catch up on all the ^research ' 
y reported in all the joupna^ls^ during the period covered. 

/Glaser, William A. and Charles- Kadushin. Political Behavior 
in Midterm Elections. In william N. McPhee and Uilliam 
A. Glaser (eds). Public Opinion and Congressional 
Elections. Free Press, 1962. 
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Books an d PamnhlPto r!Lr,-i- ) 



*ions for a Basic Political Science 



Harmon, Robert B. Suggel 
Library. l'970. 

^^^^^7ash?ft^Lf -nv- T"^?-^^^""^ ^^^^^ Merchants, 
wasnxftgton, D,C.', Acroj^lis, "1971. 

Based on a conference a W modern campaign technique s\ 



.held' at the University o 
alons of the techniques 
fessional campaign managex 
influence on new professio 



Maryland. Includes discus-' 
' several of the leading -pro^ \\ 
' A very useful book. ShowA 
-political consultant^ 



Hoopes, Roy. Getting with Politi( 
A guide for young people w^o 
involved" in political aqtivil 
where or Sow to start. 

Janowitz,. Morris and Dwaine Marvick. Competitive Pressure 

and Democratic Consent. Ann Arbol, U. of Mich^^ln iqc;6 
• ?^^^?p°^°'?fi^^"^'°^ concludes thai undecided vfc is " 
t.he least likely to watch politic&i programs X 



New York, Dell, I969. 
pe interested in getting 
^ but who do not know 



Jennings, Kent M. The Electoral Process.^ 
Prentice -Half,. I966. 
A good book of articles about electo] 



Englewood Cliffs, 
behavior. 



Johnson Jerry How to Be Successful in Pontics Without 
Really Being Competent. New Yo^k, VantLe Press 
A practical guide. ' jticbb. 

Jonas, Frank H. ( ed) . Politics in the AmericaJ 
Salt Lake City, tlv of Utah Press, I969. 



V/e &t . 



'""uiar^ressf i97?^'^°^"^ ^^^^ ^^^^ "^-^^^ ' °^ 

Scrutinizes five campaigns in four states as 

> study of political dynamiting"' defined as t 
^tion of political careers by sudden or damagi 
cult to answer charges based on selected exce 
the truth. 



n in-depth 

destruc- 
,g a^nd dlffl-- 
ts from 



Joyner, Conrad. The American Politician. U. of Arifcona-. 1971, 
V/ritten for the individual who wants to enter pllltics, 
or who wonders how the political processes unfo] 

JKahn, Herman and Anthony J. f/iener. The Year 2000. lew York, 
Macmillan, I967. ' 

By the ^ear 2000, computers are likely to match, fura or 
surpass Man's most "human-like'^ intellectual abilltleo,' 
including some of his aesthetic and crea.tive capa|ltlGo#* 
in addition to having capacities humans do not — -Iwlth 
^ all the political implication which this prospect loldo. 
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Books an d Pamnhleto (cont'd) 



^3 

J 



J;°-3/J|g«^=P0"«lW. Electorate. New York, Voritaee 

behaffor^?°fH"?°^ f"^^""^'''^ conclusions about the 
OoncIiaL th»? 1" '»°«^™ times" 

concludes that they li^ve acted relatively rationally 

. ''ne"^?o^S;ianSrS^:L^%r"°^= Beue^s and strategies. "- 

''"""'■ThrPresiaent'la^'V^ ' <^;?=l8A Decision Making: 

iioharRe^iihl? ?" l«="^-aifferences'wlth'^Ladl. 

Jo&er''beUe:ed''fr?he*^?jH«^- ^-ordlns to author,. 

ueiievea in the hidden conservative vote 1 

. ,peo^s^L:i?n^??.iL7piJtaf?i-r . 

.''^''''Ihf p 'l^?"} Berelsoh .and Hazel Gaudet. 

The People s Choice. New York,' Columbia Univ lQAfl 
A classic vptins study. See polling sec^lony" 

Leuthola, David A.; Electl'oneering in'a Democracv fi^n, 
paigns for congrels. Kew Yo^k, John T-Z^l^ ^^Ss". 

rlrif?s\'h°ir^aS-^lre''-iSfes?' ' • 

' ^^''°°lnt5'oi^''V^f !r Citizenship. Practical Political 
^ \ \ ' J^'^^^o^' Massachusetts; Tufts Universitv 
• ac??oSr''^^" practical guide to ef f ect??e"po!iMcal 

"-"'^'Jiw'CkVNo^Jonf'^^^S '-"'^'^ ^" ■ 
goJne.^"'"' " American electorate and where it is • . 

McLuhan, ^Marshall. Understanding Media. New York, McGraw 
??n?n!' formation produced particularly by tele- 

. Meyer^, D.S. Winning Candidate: How to Defeat Yonr Pnn+^ -, 
.opponent. New York, Heinemanri966. ^^"^ Political 

/ caSpai'gners'.^"'"' ^"^'^ recommendeti to beginning i 
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BooKs and Pamphletg (cont^d) 



w 



) 



■V 



'■ ^^'^'^^-Ise^^^^^ la People. New York, Heineman^ 

Moqa/Malcolm. JPolitics, Presidents and Coattails, 
Baltimore, Johns Hopkins Press, 1952. 

Napolitan, Joseph. The Election Game ... How to V/in Pb. 
New York, Doubleday, 1972. • ( ' 

One of the country's leading campaign managers describes 
, his techniques and, how they have worked. ^ 

' . • X 

National. Journal. Available by subscrfiStion from tlie Center 

for Political Research, 1930 M St ., Washington, D.C. 20036/ k 
^ excellent new weekly magazine covering actions by the ^ 
federal government. Its articles ten politics are amonfr ^ 
the best being^written. , 

The New Methodology: A Study of Political Strategy and . 
Tactics. The American Institute of Political Communi- 
cation, viashingtofi, D.C, I967. 
* In-depth portrayal of tha new techniques which ha^ve 

comie to dominate political campaigning in the United 
States. Case studies written by scholars and campaign 
ifianagement people. ^ ^ -. 

New York Times, Index. New York Times Library Services. 

A complfete siibject and name index of everything published 
in the New York Times. Often the- fastest and most 
accurate Wdjr to research a^political cfevelopment. 

Nimmo, Dan. The Political Persuaders; The Techniques of 
« Modern Election Campaigns. Englewood Cliffs, N.J. 
j Prentice-Hall, I970. % ' , 

An excellent overall., source on the new metheds arid 
. technology used in today's politics. ' ' > 

and Thomas D. Ungs . American Political Patterns; 
Conflicts. and Concensus. Boston, Little , ."Brown, I969. 
- ' ' ^ ' 

Parkinson, .Hank.. Winning Your Campaign; A Nuts -and -Bolts - 
Giiide to Political Victory. Englewood Cliffs, N.J., 
Prentice-Hall, I970. ' . 

Written by a director of a professional political ' • ' - 
campaign -agency, this work tells candidate how to eval- 
- uate him^lf thordughly before starting his campaign. 
^ Also reviews all other aspects of a campaign from fund 
raising to volunteers. ,His conclusion on volunteers is 
that they should be used only for short periods of "lime. 

Perry, James. -The New Polities', New York, Clarksoli Potter, 
- 1900. ' - . . 
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A aeries -of articles about campaigns that used modem 
computer, 'advertiaing, direct mail^and managemen? tools . 

^^^^^RorH.?^^"; ' ^IJ^ Emerging Republican Majority. New 
Hoc Welle, New York, 'iirlington House, I969. • 

Lfif ■ ^^"^^y ^^^^ argues' that the Republicans can 

iZ^^^ ! majority pafty. Demographic- studies 

1S3 Charts ' country, Coi^tains 4? maps. and / 

• r . ■ • - ■ , . ■ 

Politeia. Official publication of thd iimerica^ ^association 

'55 u. ^-J^ Consultants-, 1028 Connecticut Ave. N W 
Washington, D.C. 20O36. ui, «vt;., im,w., 

?hp%2r jou?.nal contains many articles about 

the latest campaign techniques and voter research 
«T«iif sUbscMption. , It should -beaome a veiy useful 

planning tool for all campaigners, - . a very useful 

Political Campaigningj Problems in Creating an Informed 

■ ' ?i'exce?ieMt IK5'ai'°?' Brookings I^sUtSle, 196a. 

T^?«^Jf ! r 'v?^ ethical questions all campaign 

Planners^ould bear in mind as they do their work!^ 

Poisby NelBi%, Robert A. gentler and Paul A. Smith <eds). ' 
Politicks and Soci§l Life. Boston, I963. • 

^°'°^^197o!''^:^^'^'^^^ ^Jew'York, Dodd-Mead,' 

nnl?JS^^i|S^ n'^^'v^ °^ the impact of elections on public' ^ 
policy. jShould be read by all who doubt that elections 

■ Se rJS^H^''''''^'"''; ""^P"^^ state elections j£oS?d 
dTOr|S?gL^'^^'' ^ contro^r^iar stand. 

Ranney AustintfCed); Essays on the Behavioral Study '0^ , 
»-Polit^ics^ Urbana, Univ. of Illinois Press, 1962.%^ 

Rose, Richard. Influencing Voters: ' A Study of -Campaign ' 
Rationality,. New York, St. Martin's Press, I967. ' 
More dated than later campaign- gifldes . • On Britain 
Chapters on British parties ,%iSs of industry 7 Con- ' ' 
' clifsion of -study is that, campaigners' efforts to in- f 
■ Tli^ence voters varj greatly and. often deviate from ^ 
/ rational expectations. irom 
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Books an d Pamphleta ( cont ?d*) 

Seammon, Richard and Ben ia-ttenberg" 'The Real Ma loritv 
New York .Coward-McC^nn, 197o! (2nd edition; [97?) 
A book about the moo^ of Americans that arpues that 

L^fu*^ i^^^-'-^ SUide U campaigh -organization Drenare-d 
. by the Movement for a New Conlress . P a rticSia Emphasis 
.on door-to-door canvassing techniques. empnasl^ 

'^^''D.?!f ihe"^t^°n^|°L!^?^^g^ ^"^"^^"^ Washington, 

. Practical advice from a leading Republican Senator. . 

^hadd-egg Stephen C. .How to Win an Election; The Art of 

Political Victory. New York,. Taplinger PublLhSg Co... 

/Techniques to win elections. He feels" superficial 
. ^S^f^i'^^^^^ions influence a significan? n^bo"of cltUen ' 
^ters. Emphasis on campa--^ u^c^na-rs, images e?c^ 

^ • mani'p?' Ki?^-^ personal data^of this m^InageJ if 
many Republican campaigners. - ui uc^eex- 01 

Smith, C, ■ Voting and Election Laws, Eagleton Institute 
Oceana publishing Go,, New York, 19go; -^"^^^^u^e. 

V 

Social Science Data Archi^^s in^the United States -1Q67 ' 
■ ' fono???.""^ a^^i^' d?scrite Inter-UniversU^ -Jonlirtium 
■ unfvpSiitJ^^V?'^^'''^^^^^^^^'^ i« 1962. One hundred 
universities belong under the direction »of the Insti- 
. tute for Social Res^cb^ at the University of MicMpan 
f?c%.'?oi^^" surveylata, aggregative statistics and ?ub- 
J4c records such as oross -national survey studies 
political partisanship, political socialization Occu- 
pational income distributers and attitudes toward 
political systems. uwaia 

- • * ■ ■ • ' ■ 

^^^'^''^IrnuJ^^'^t^' The 'Bosses. Nfew York, Macmillan, 1972. 
Recounts the care era of six American urban politicians 
who were while not paragons- of virtue a^d pouScar ' 

ltli^:F}^V\t'^°'^^ powerful bosses ever to " 

^. manipulate the American scene. x 00 

U.S. Qensus Bureau. Statistical Abstract of the United 

? ? n • J-'ashington, D.C., Government Printing Office 

Ju^r«hn^''-''^° in/ormation about the Unitedltates! „ 

JncLdpS rr^^^i"^ ^^t^ is ifle^aured in numbers is 
included. Reissued regularly. 
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G^lde ""^VJ^^STn^J^ ^''^0''' °fr^^."^^^^ 1970 Census Users' 
. includes Araluable information such as a comparison of 

^^^nf^^'^r^"'?'^^^ (compute-? tapes, microfilm, 
■ on ?£e nhv^?""^?^'^ .^vjila-le, and detailed i.nformatlon^' 
, °° the physical characteri-stics- of, the popuiation,. . 

S^r^'r^^n I'rintins o'ffice-. Government Organization 
\ ^^^fhinston, D.C., Government Printing Office 

The basic Who's who and whafs what about the federal 
government. Issued amiually. leaerai 

Valeor Prances R, and Richard D. Hauman (eds). Factual 

• Sf^'Pf^S" information. U.S . Government Printing Off ice 
Washington,. D.C., 1972. ' ■'■""■'•"o wmce, , 

Compiled tb^^ixclusively serve Senators in the senat^ial 
campaigns in_ 19t2 This booklet shows the alvan^ages 

an incumbent. -Contains information on inter- 
pretation of election laws and political activity? 

Van Riper, Paul. Handbook of Practical Politics. New York 
Harper & Row, 1967. ■■•''xua. ixew lorK, 

n? ^^^ellent coliexstrron o^'ai^ticles about the problems 

• systiSs ie"?ft^"tS'"^''^"r^!f°' importance Of ming 
systems. He lets the experts in political aption speak 

.for themselves. Explains different political s?ructu?es ^ 

and IS one of the few manuals that spends a fcreat deal 

of space describing vote counting processes. 

Wilson James Q. The Amateur Democrat. Chicago, Univ. of ' 
Chicago Phoenix Books, 1962. uiij.v . qi 

Detailed story of the way the amateur play politics in 
iTew York, Los Angeles and Chicago. ^ poin^ics m 

^^^^^rfp.S''^^^- Politics of Revolution." Berkeley, ' 

Glendessary Press, Inc., I971.. 

*'^^^%'Q?ft^'''^r^V The .Making of the President , I960, 1964. 
1968. New York, Athiineum Press. 

noiS%fJ°^^i^"^ series describes the techniques and the" 
politics of our most recent Presidential campaigns. 

^^^•^°M«tIv,t\^^^^f o* Identification of Political cbmpai'gn 
• Tn^rJ \ ^"^""^^^ °^ Federal and State Law and ^ 
Judicial lnte,rpretation. Washington, D.C.. Librarv of 
Congress Publication, January 1971 i^iorary of . 

. Reviews each state for laws regarMng campaign material 
useful in a national or specific ftate elLtfon! " 
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Zallman Gerald, Philip Kotler ^d Ira' Kaufman (eds). Creatine 
' Inc'! 19?I!®^-- Rhineha«.t and wins ton! ^ 

Social t^hnology dealing with human behavior. 

Journals and Mafcazine Artlnlpg 

" ^ • ■ , - ■ ^ 

' ^'^''^'?ar??^«i'vi^%.^°°'' ^"""^'"^ Characteristics of Non- 
partisan Elections. -American Political Science Review 
XLVI, September, 1952,. pp. 766-776. -Keview, 
Importance of candidate personality factors in Minnesota's 
"so??- in?^r^«J-°^ lea^islative elections assessed ?n ^ 
soft information such as past service - this was then 
. translated into three categories. T-ms^ was then 

^'''^^''loJiti^o^' Spencer-Roberts: Dynamlq Duo of California 

PP^ 20-27. ^"S^l^s Times West, December 11, 1966, - 

Congressional Quarterly . Campaign Management Grows into 
Nfional industry. . XXVI, April 5, I968, pp? ?o6-no 
n^wif? °^ campaign maAagers va?;. Revieis 

on Whitaker-Baxter, Spencer-Roberts and tasks of con- 
^Itants and different kinds of management terSL 



'°^'^T.^n'?T?^?L^;..?!°L^!„^^^C^^ To_ Be opinion Leaders':' 



Identifying Their Characteristics by 'Self Renort 
Journal of Marketing, V. 45, OctobeJ, ppf 48?5?!' 
^^-+-3 suggest opinion leaders are awar« 
report their own personal influenc( 



^°''^VnT^H^"\T -^°^^''^ ^^^^^'^^ The Functions of a 
• ^^^^^"^^^ western Political 

sympathetic followers and wavering independents 7' . 

Kjeldahl, B.O. Factors in a Presidential Candidate's Imaae 
Speech Monographs, 38:129-31, June, I971. ^ ' 

''°''^'jana^?r?96i. Machine. Harper 's I^gazine , 

Regards new techniques used in politics. 

Public Opinion Quarterly. American Institute of Public 
Opinion Research. ' 
This quarterly publication often has timely articles 
on developments in political polling. Articles ccon- 
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-a In much n^w purvey -material on political behavidr 

perusal of recent issues is almost always productive 
Tor a person planning a political campaign. P'^""^"^^^® 

^°^^^.°feivi^°? "f/''^^- ^'^ys Your Vote Can Be Stolen 

'Harper's Magasine,. 245: No. 1470, Nov., 1972: 



loliti 



Trof'es 



cal Communication Bulletin. Washington, D.C. The 
1^1^^°^ I»^^ltute for Political: CoLuSi5,^iioA, Ap^^^ 

[Monthly highlight findings revealed by analysis of 

coSafdL^''?^ eoyernmental practices and activities 
considers the communication aspects of major political 

and\r??.?p''''°'"'^• ' °^ pertinenrbSok^ ' ^ 

and articles,- reports on Institute studies. 



Pltche 



l97S^P^??fS^'*^^ Consultants Play Major Roles in 
pllwirppt^Sirj: Jou-al. II, sept. 

?!i;^L°f ^^'^?.?'^' 2^^'^^^ candidates. Out of 67 

^n\7^^S opposition, 62 employed advertising 
usS ^^r^ Pr?fessional media consultants, 24 

of t polling- f and 20 acquired the services 

Pnly nr hfS noS:^"^"' and public relations ^i-' ^ 

,;aAa^e^\^^ P^i^^L^^f EL?f?o'ns^%^na\??:?^L^ 
V^estern Poli,tical Quarterly, XI, jiSe! i^^^^^^^^i^- 
organize J°!^Pf?f^%^l°n^l campaign firms efficiently 



Washington, 



Sc^ammon, Richard. America Votes, Vols. I-VIII. 

D.C, Congressional Quarterly. V - - 

source book for past electiok "data: includes 
elections at all levels fof the .entire country 

^^^^^^Np/i#^^^.^^y^^^ ^" Political Campaigns: Lodge in 
New Hampshire. Review of Politics, iipri| I968: 

"^^^^ "Jommfttef ^f^'^S^^Phic Analysis. RepublAan National 
Committee Washington, D.C, I969, pp. 28-31. 
luhY.l^l i«»Portant survey material and discusses such 
subjects as adjustment to be.ma.de for swing-votlrl? 

Wilcox A R and L.B. Weinberg. Petition Signing in the 

• 197?, 731-9!"- Political Quarferl^, 24: Dec, 
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Journals and Magay.in e Artlnipp (n.^r.^^^■>^} 

''''°°''critiL'rP«;H'f-^i"r^ ^0 Win- Campaigna: ' 

^ Ma^j! S67!'265-9f ^^^tion,! Civic Review, LVir"' 

• Campaign managera are now beginning to use comulev 

i^^f^??"'' f^'^'^"^ ^^^^ "Critioal lath Method?" wMob 
is similar to one used in building polar, subs' i e ' 

^"^3 day-by-day orgfnLatron which Inte- 

• LlJra^tTv?^?e'^:°"' schedijJnfa^^ 

Wolf inger Ray. The Influence of Precinct ^rfork on VotiL' 
Behavior. Public Opinion Quarterly, 27, I963, pp?^- 

• flnn^'^^''^°'f"^. ^° effectiveness of door-to- j " 

* t ■* * ' • » . 

Addendum:' ' ' ' ' . ' 



L. , 



Swanson, David L. ^The New Politics Meets the Old Rhetoric 
., Ne.w.,Directions in Campaign Research Communicatio-n 
' Quarterly Journal of Speech, 58: No, 1, Feb!/ 19?2 
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MEDIA AND ADVERTISING TECHNIQUES 

: . ' . ' ' ' ^ 

Books an d Pamphl Pjhg 

American Association of Advertising Agencies Pol it. 

Ca.pai,n, Advertising and ^aveVtS^^^^^^en^L's^^^^^ ^or. 

• . f-^i"ro»- 

ciation? Available orj request from the As so- 

Politics Bat^e Plan. 

<|.Blt«nler, Jay. and Dgnnis-McQuail.* TelevV^inr, \^ -d^-..*. 

many of the flndlS 'the i^L "f?"?"* Britain, • 
American campal^"^ J.rijer"! ''^ "^^^^ 

* 

Bowen Lawrence .^|t ^'al . How Votera React to Electronic 
.Annual conference of ^ih/rr'",'''"^"*^'' *° *be 26th 

11c OplniorRlL°yh,'Ma/?r'j|?/«=°°^="?» '"^ 
Important new reaearnh -i i • .. 

number of hi^h-aualf?5 t°°?f^''?^^' ^ nioderate 
■tisement^mafbrmore%??eS?v.'?H'^ informative adver- 
aentation of suiDerff^«rv^ ^^^'^ ^ saturation pre- 
. . X ^^P^^icial imase-orierited spots." 

Burdick,^U3ene end Arthur . J, Brodbeck '(edg \ a . 
. . Votxng Behavior, Free Presfof Gllncii ,* ^'^''^'''^ 

''""^Di^r^il^ p?e°^:! ^eoke/ Los Angeles, Cal., ^ 

noi\%':rr?|^i?be'?al L^Ss'eTbSf tf^^^"^- ^ — ^ 

' - ; and the corporate establi^hm^^J'^ ^^''''^ "^^^^ media's 
tepns Of mo^y ana'^o'miLT?ntlre::?sr " 
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'^"'Tl^rfHafer'- nlt°r Folk. .;ho Gave You 

T„ Xi ^Nen York: Simon and Schuster iq70 

" ^f'°°°''5J'^ "^"^ ^P"""* announoementa ana a alnale 

mmri^nSbllS- °*her^moora?L L?lSna? com-- 

:ec'J?:n''S?'JSL"M^l?:^r:rhy"!''°'. "'^^^'^ Technlquea" 

Direct Mail .ayertlalng ^-oclatlon How to Win Your Election 
230 P?ir.1e'.?^:Y.fjf!§!;"?^J//''"*l=l"8 *asoc-., 
^ guide for campalgn.era In the use of direct-mall ■ 
technlguea. Available on request from tS laaoclatlon. 

, Editorials on File. . " ' 

. Collection of iimericsn newspaper editorialQ mihUaho^ 

■ -eLT^c»-la^???e"^SaUl?l'rand^ 

^^'^^''^R.nSr^^.'-^^^^S Commission.. A Survey of Political 
- flg^ W«^H-^''j°''^y ^""^^^1 Election Campaigns 

^ Of?fci; ;^g;^^"Ston, D.C, U.S. Government PriSti^ 

Galoney,Je^r|._ n^^^^^^ 

they're Ca^L^d%no?r^^^^ 

iuey re oaiied Spots. Chicago: Retrnerv lQ7n 
. Legalrhearted anecdotes, stories and tales ab but thP 
. . ^ beI|Lnd-the-sc6^esvtelevls^on commercials! 

. Jennings ,\£!U Kent ancJ ;L. Harmon Zeis; ler ^edq ) tv,o it-. * \ 

^^^^^^^ ^li^^^l-,^,^^^^ Relations and Political' 

Pov,er. Baltimore.- Johns Hopkins Press iq^6 
i^n excellent study of the roL o? pro?essional x^ubl i n 

nnl??- ' f^P^^^^lly the V/hitaker^nrLx?ef approach 
>?on«i n^^^-^^^'P^^Sns. He traces history of p?o?es- ^ 
sional campaign agencies, noting that use of th^m for 
>^ • ^flX'^""' actually began in iho when ?he govIrnmentX 

^ ^' n^J?t?? °°"P°"^"t business public relations bols?eU 

pubUcVsupport for the actions of governinen? bodies ^ 
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Books and Pamtihletg r^nr,t')^) ' 



\ 



...ftll.,^St.nljK Political t;a,pal|nlns; Problems In Creating 
Klapper.^ioaeph.^ The^fi«e^^ts_of Maas Communication, ■\aiencoe, 

^n^L^"^^^l^yV Television-. Chicago-" 

Quadranglj^Bookfe, 1968. - a-auu. onicago. 

nnl''?i?n«°^ °^ ^^^'ly Uses Of . television in ' 

^c^oSo'iis^S^^^^^^^^ Washington, B.C., ^ - 

•Sn^°?hft??^J^^^ 

Macrieil .Robert. The People- Machine : The Influence of tJip ' 
Vision on American Politics. New York: Ha ?Ser 196^^ 
A good discussion of the changes television's brimintt'^ 

^ Sse?Si al'f -fP^Si limited ^o ?he impact orcampSig^f 

^f.ll'^i^^^^^^^f^^^^^' on masB media usage. MacLil feels 
that.the television audience is a^good cross-ae^ttnn 

^?on'n?^ir" ^^^-^^ ^^^^^ tSe coSetitfon'for eLc- 

■ ^ prest?gf coverage reflects networks' desire ?pr 

I4ayer Martin, i^bout Television. Ne^-York:" Harper 1972 
The marginal efficiency of T#. advertisin?^?or afne^ 
candidate, as for -a new prod'tik, greatly exceeds inv- 
thmg that can be done by a^3vertifing for- f knoSntoli 
tical figure. The author ttates thatNparties a^S Kn- 
filT^Y ethical^? and flnanclauy, 

'''''''Gi?berrl962. ^^^"^^^^^"S Wins Election.. M/nneapLlis. • 
adCe'SL^^ng^cS^ 

'''"''^'Ce^Neh^oUttSf^'n^ Television aid 

1970 -^Pranton, Pa.; .qhandler Publishifc, 

Rpnni^LfS^^ ""i^^^ changes in political campaignini 
campaigh ""''^'"^ for anyone planning a politifai T 
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Books -ant^ Pamphlet.a (r>r.nf'r\f 

Ishadegg Stephen. How to VUn an Electlo-n: The Art of PnH,, 

?eSliucence°!'''"' practical Information and p^solal 
'"'"Kno?l7i96r' ^^"■''^ ^""^ Television. ' Hew York: 

Trenaman, J." and Dennis" McQuail Teiov^o/^v, +u -, 

. Image , London:'^ He?huen, '1961 Political 

• """^'"^/sLdv'o'r^he^' Blaisdell, I968. 

be?o^e\he pollf^-ie^^L'sel in ^f-^^^^^i^e 'ea?i/retUrns 
reading f or niaLiern f,! / Recominended- 
• late closing h^oS^s? States with. 

^ Wheatley, John j. (ed,). Measuring .Advertising Fff-. +^ 
^ Hofflewood, Illinois, Irwin, 1969? ? 

Wyckoff,__Gene. 'The Image Candidates '1968. / 

o? nln^ i?""^ "S^^^^ predispositions and the theatricali tv 
or catnpaSign coverage on tPi ^iri r>- ''"eaiiricaiity 

ance of "timinp" in relation ^^^^usses the import- 

.ow^the 1,68 ^^^.^^M^I^i.J'lr^.., ■ 

Journals and ivTap;s..7 ine ArtinM p.Q ^ , 

^ '~. ' ' — ■ 

Alexander, Herbert E,\ Broadcasting and Pnii + ^^= t 

Jennings 'and L.rf. Zeigler ( edo f ?hi ^i ^^^^ 
Prentice-Hall, 1966 pp! 8l-?M ' Electoral Process. 

'^^^"^lL^ctL^rc^:?era^e^!^^5o^J?Ll\ —per " 

p. 29. y uuxiidj.xsm c^uarterly, Summer, 1972, 
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journals anri Mata^.^nfc ^.^v.-,., (cont'd) ' . 
\ V • ' - ■ - . ■ 

Blumer, Herbert Suggestions for the study of-Mesa Medis " 

V. ■ - Sn V ?l^g ie"^i?6V"Vle^- ''^^ " 

\ pp.- 197-208. - Free Preaa, 1959.. 

.'"'•'^^•l^''|*„^,,fj-t- Kennedy's convention Organlzatl^^ 

Convent\ons'l96o'.''6^^aiSer"|61?'"'°^* '"^^ -=""-1 

^t?en?i?:^is^?idio": d^i r — ^ 

Washington Editors/ Janua?ri^7^ 
^'^''^t^^^J^''^^'^^ ^^eekly Report. Vol. XXII, Sept 12 " 

E.xamines a radio talk show and concludes that thP r.r.,^ 

Deutschmann, Paul and Wayne Danielson -Diffn<,inr, v 

^"l^ J9«f »-3-or,."VoSjJfS'l%r,Sa^?^°- 

00 agencies Belong m PolltlcaT, ?rlnte„a Inl., OOLXX. March 25. 

■ mam rules of new campaigning techniques. 
Oreyer Edward^C. Political Party Use of Radio and Tele'- 
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Electoral Reform. The Center Magazine , Vol. 2. Januarv 'll^o 
. Proposal for reform of televlaioA; sigpests Sl^T^* 

; paid political advertising be prohibited and ?r.p^ tSr 
guaranteed. iilst> that thf electorafsystef be sla3^^ 
ized and feder^^llzed under a responslbL pSblic SrJiy. 

^^^■^"Pr;u^^°''S5; ■ Measuring Advertising's Sales Ff fectl^;er,lp. ■ 
The Problem and th'e Prognosis. In Evelyn Konr ad ^^^^^ 
Rod Erlcksoh (eds.):, Mar^ketlng ResearchrTManag^^^ < 
* ?r66!^%^p. f4-??r!- ^-^ical Management Lr?ftf^^ 

Gardiner, John. The Schizoid Roles of T.v/ln an Elebt/on 
J^i^ylslon Magazine, XXV, Feb.. I968, 
^rtlcr^^^S^!^ -^"B the iedla/to 



Glaser, William, ""television and Vou.. 
Quarterly;, V^l . 28 , Spring I965 . 



■Qiit. Public, Opinion 



Guback, Thomas. Political Broadcasting and Public Policv 

Journal of Broadcasting, Vol. 12, Summer 1968; pp!^i9U. 

AKT.f J. and Charles M. Bonjean.' News Dlffualori:' 
^i:1um°m'e^'!96rPP ■'r3Sr''^^'^- Journalism Quarterly, 
SfS^J-'^f^^" ^^f^ television is the most frequent of 

f hr^nLH'T°r''^ ' ^^""^^ messages still are interpreted 
..through., Interpersonal exchange. ^^^fn-e^ea , 

How congressmen Use ^Radlo-T.V. Broadcasting, LXXI, March 16, 

Tells how^ holders of high office extend their camnai^np 
. by using the media in the inter-campaign piriod to ^ 
report to constituents. /"Pc^ign period to 

Journal of Broadcasting. 

fv,*^^?''!'!''^-^ publication that sometimes has articles 
I wo??S thP P?? °t television inpblitics? if is isually 
• \^:edia campalgnf "'^"^^ '^^'^ ^'^^^^ ^ 

^^^^^^Pi,S^?"V; f""- Campaign' Debates: Some Facts and Issues. 
Public Opinion Quarterly, 26:3, 351-66. 1962 - -Lss^es. 

deb^tT°'''^^°^°f.'^'" ^^^^^^ aAd effects o? campaign 
debates, expeclally the Nixon-rKennedy encounters! 



Kraus, Sidney. The Political Use of Television'. 
Broadcasting, VIII, Summer I964, 219-28. 



Journal of 
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. . 20 >■ 

' * Journals and Maeazi'np av,-h.i^^ fVnntM)' 

' • ■ / ' ■ / • ' 

■ ^^"^^^^^ Jerhert t Brain Wave Measures of Media Involve- 
ment. Journal of Advertising Research, .XJ^Je^^^ 

^iTiThl,*''?® Impact Bf television -Advertlalng! 'Veai-nin^ " 

Albican Social Review, 19,- Aug. 1954; 

^^"^''iJ' ^^^^^"^^^ f^esPonses to a'PresidentC^ ' ' ^ 

• A<3aress, western Speech, Vol. Xmi^'^^o^Twinter I972. ' 

^°''^'''n^o\^''-V Fai^ess, Balance and Equal Time Televl.inn 

■ , P--i^ential"as5?rant^'??o.%\"ba\Jnr^^n^^^^ ' ' 

2e\rst':r?ls?^'^°^"^ ^^^^^ baiLce''o'n^Sfjo'?''- . 

^'^''°' 'onfi;nv>^.^°\^^^?^^ Reported Looks at 'the Polls Publi. 
Opinion Quarterly, xxix, 3, I965, p. 464. -Public 

Mendelsohn. jHa Day Broadcasts and Terminal 

Voting Decisions. Public Opinion Quarterly.l^^f I966. 
Mullen,^James J. How Candidates for the Senate Upp Mp,-" 



Camn^l^n ? f^'^rtlslng in the Kennedy-Hixon 
Campaign. Joumallmn Quarterljr, XL, VUnter ig6? „ ^, ■ 
' I" oomprehenalve study oi^a aampU J? i960 ireslden 

Dolrit» r °" "^"apaper advertisements, aome Interlltlnr 

. ea'Se^cc? tl^^ut'^h^a^er ??/rJt*S? , ' 
Democrats used plc?Sa'.o'r? elfeot^e",' -""^^ 

: Se« ^^^^^ ' 
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l,00K at the market In politics research- J^^^ 
.^ontlnulna. pattern of Suylns In a^a^^aigA. '"'" 



a 



''''<Jo?eJj^eni'.ut*Ao?Uy'^1'bii«°S ''^''^^ ^"P^^* ^-"-^ 
• 1971, pp. sS^ga "^"y- ^"'=11= Opinion Quarterly, Spring ' 

^S«'^neS'Sri?c'^-anITrihSr'^'r"B°iXr(^S-^?"*^"- ' 
• . voting Behavior. sle^'^^'pr^rfre%^^^ 

""°7n ^^M!ala!I??l^^leS^lv^^:r^^??or1l^,^^ 

Quarterly, Summer 197S,Jp. 239" ' Joumallam 

''°*'"&elfi;e\c^'=1hrL€?t''-/"r==- ^'-^^ «• 

.ppeal! T\j5i3l»r?^i,- = J-?j;--e^^^^^^ 

' 'uU?^?o"ISLe*^*o^^^?J^I TrT^rrisTl ';''- 

respondents to the Sfdv aia h=,^ 20^ of " 

. . though some aelec^M^f ^Lt^^t?on>1^JJ-J"?^ ?S|'?-ulta 

• co^e^cL^rinie^ilin^ir* e„ec?iv!?;-eompete with 

Sehramm, Wilbur, and Richard Carter' The Pff^nt.,, 

Political Telethon P„hif^ A • 7 Effectiveness of a 
1959, pp. 121!. ^""^^"^ Opxtiion Quarterly, Vol. 23, - 

Describes -the conditions under which i tPiP + v,«v, 
. may not be an effective campaign devic^" ""^^ °^ 

Cetalls Of political adverttalng. Dlacusaea declalona ■ 
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Joumala and' Mapa7.i ne ArtlclP^ r.n;/'^) ' 



22 



ethic'a and the different kinds'"of : - -"^ 
lime, >Eieotro«lc Politics, .t,he Image aama,. ' ' Time , September 

Tuchii^n,vSam and Thomas E. 'Oof -Tin Tho tv,^T,, ' ^ . " 

. Mgbr T.V. Broadcasts- in'a^^loL ELcti^n'' Pubfin°'"'°" 

^ .Ijifluence on the western vote: a qualified none. 

^^^''•^■tv1>^^^ Effects of the Mass Media of •Communication " 
In Gardner Lindzey and Elliot ^ronson (edsT^The H^^h 

PP° ll?''%^^^r'°\°^y- tdiiibniiloISme^P^ve" 
P^rvJ"-195. Reading, Mass., iiddison-Wesleif 1969 ' 

™? wrltten'by the oXta?andlng-eiS:rt In 
■•■■1946 ' *° the changea In campaigning -alnoe 



Wl'cker, Tern Kenneth P . o'Dcnnell, Rowland Evana , et al 

■•|f«n?e^V6§^^^^°;i ^^^-i^ion Qias?e';i,, 

.:;lL^i*s:::e^%t"i ?ha^"?s^"e^=iii,?^rs:;r?a?u:^ 

■ ,/t??e'JJ?v%l^°r='';-^=^^"« campalgnHlSn^,"S?r^i.':j!? "S^''- 

K ■ ■ ' . 
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tration on Dlveraltv in Ffl5t;S? ? » Newapaper Conoen- 
•Dniveralty of mlsJLi^ fgTO ^^^^^ '^"^^i^. 

.competitive than^la"rcoipsM??JI%'J^:Slpr''' . 

"°'"':r^^ci^a°^/oTB^'ila?^%fo"r^C°? f consumption 

ConKresaionaT irToi+r ^°°^^/*^^ Candidates in .a local 

•Oolde.n.^Hj.an H Tl.a .raa ana For Sale: ^The I^pUoatl^ns 

UnpuMlahea paper S?[veJaa arNa?L^»?'r°'f.'°8 • 
Broaaoaatlna and in^iti^„ ^ National Conference on 
October i3^i^g|_^l«°*lo° Campalgna. Washlnston, D.o.., 

Laurence^aary^oaldwexi^ Media Effects In Congressional Elec- 
Harcb, 19727 ■ I'^^^^'-tatlon, Stanford Unlveraltj, 
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^ - . .. :P0LLIN(5, SURVEYING MD.-.THlt USE OP COMPUTERS ' 

I • ■ ' , ■ ■ . ti ■ 

FOR DATA COLLECTION 

Books an d Pamp hlg+.a ' 

, *^-«°opnubUoa?Ln1i^L°"/';jf ^J"""- Machine Pontics . ' 
names to naohlneable form/ "^^ 

Amerlo^ at the Polls, Preaiaentlal Eleotloiis 1920-1964 ' 
Pittsburgh. Pennsylvania, UnlversUrcf mt'lb^gb 

- ■ tn^l^e'^t'lSaU?^ ""^^"^ sfatlstlcs, broken do™ 

Books,"f™!''\||/'^"«* ^1""°°- Manor , 

5?lL1rtl*l^s^°1o« .?o'??iirJe?a?LS^^^^^ • • 

; - among different stat'es. relationships 

Bernd Joseph. M^^^ 

?ty Prias ^ ^^thern Methodist Univers~o 

!«in\r?ge^Se-^^^^ ^^^^^^ 

Campblell, Angus and Hoifier C. 0001161- rtvn„„ n^^^ 

, Attitudes and Votes- A Studv ?^ ?o=f^£®''®"°^^ 

. Election. Ann Arbo^/MicMgaS- SuJ^^^ 

Institute for Social VpofriSh TT ^^^^^^o'^^C 
1956. boclal Research, University of Michigan, 

■■"■"wrie'y, fgll!*""' *^ Political Order. Mew York, .' 

""-yitoL'^^^^e r;;?s^vS" i^j"^ r,,^-^';L. ' 

. ^ Classic voting study of-.^erican:" SaMis a"tge p^ns"., 

^nlZf^ herald Gurln, and Uarren E. Miller Vhe Vot=,. 
Decides. Evanaton, 111., Row, Peterson iqI* 
A famous voting study Bivlnii VLV^i.-,^^ 
matlon on how the vo?e?s'^aie°thelJ°de"°cl^?onar''' '"^ 
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Books and Pamphleta (cont^d) 



C^tril, Albert H. and Charles Roll. Hope^ and Fears of the 
•'^njej^ican People. New York: Universe Books, 1971. 
. * ' repoi't on tv;o national surveys about the mood of the 

iimerican people in 1970. hn important and disturbing 
study that shovjs deep pessimism about the future/ amonrc 
Americans. - " 

> 

DeVries.Jialter and Lance Tarrai^ce, The Ticket Splitter: 

New Group in American Politics. E.E. Rodman, I971. . 
A new book about voting trends by one of the best analysts 
in the country. It -will be particularly helpful to can- 
didates rujining in areas V7here their parties are in the 
oo«°,';t^^\ ^^Vries i.s a political scientist and campaign 
consultant He studied the rise of ticket splitting at 
• an aggregate data measure of party voting. One of his 
. conclusions is that professed, partisanship is not as 
■ important as behavioral partisanship or independent 
states. Concludes that a sizeable amount of the elect- 
orate split their tickets. ej.ect. 

Dooby, Leonard V/. Public Opinion and Propaganda. New York: 
Rmehart and Winston, I948, . •^"^^* 

Contains useful information on cluster and quota 
sampling procedures. - 

Electronic Data Processing for the Political Executive. 
, ^ ^^oZ?!ee^l968:' Division, Republican National 

ElectroriLc Data Processing as a tool which can get 

^ . -P^^^ys °»esa^ge thr'ough in arena where politician c - V 

• liQinpetes With otiier adve^-tisifig. ^ ' . . > ' ' 

-Flanigan, William. Political Behavior of the American Elect- 
orate. Boston: Allyri & Bacon, I968. 
»An excellent summars^ of most of the modern research ori 
voting behavior. An essential book fo> an^«ne planning 
a campaign. Most of the data is national, but will be 
ve,ry helpful to campaign planners at any level. ' * . 

Friedheim Jerry. Where Are the Voters. Washington, D.C.: ■ 
National Press, I968. * i^.v^.. 

Lots of statistical tables about voting groups in U.S-. 

' Gallup George." A Guid^ to Public Opinion Polls. Princeton. 

W,J.: Princeton Univ. , 1944. • 
Discusses design of a sophisticated questionnaire 



i 



Tt"""/ ^^^-^ Forbes Rae. The Pulse of Democracy. - 
New York: Simon and Schuster, I940 

Useful data presented by one of the country's leadinff 
pollsters. 



ERIC 



00029 



Resulta of Gallup political polls are publiabed in 
; newspapers around the country. The Gallup -orlaniL - 
^ Won tries to be helpful in Jesponding l^^epef??ic 

arrava?Lb?r^.'SLP°^^^ oAndivfduei polls 

^"'•^x^* annuaa subscription (two 

I 

Gresn Paul ai,a Ronald Pranlc. A Manager's Guide to Marketing' 
M?ly/?^67! ^""'"^ °' Recent.DSvelpp^ents. Viw Y6rkf 
■ »Jf?4 "sers'of marketing research.- 

rlflar^h'Lalgnst'"" ""'^ "^^^"^ - mathematical 

Harris f Louis. The Harris Survey yearbook o-f Public OTiininr, 
. New York, Louis Harris ^ .Associates, 1971 OpXn^on, 
Demographic breakdovms of studies done bv the comfianv' 
on many political questions. ^ company . 

Harris & Associates. 
1 ?^ P«^li3hed in newspapers 

ab^e ?re^^;.nS°?i^^ ^^^^^^^^^1 ^^Po^ts are a^ail-- 
able free from the company,-and one finds in the Harris 
organization general cooperativeness in answerin/qurs! 

of the .Americas, New Ydrk, i^.Y. 10020. ^iveiiue 

^^"''^''r^i i^n^"^""^^^; ' Pubiie^ Op4nl:on.V2nd Edition. Belmont , ' 
California: V/adsworth, 1970. . '^'"""''» 

. • X' ■ ' . . 

Hyman, Herbert^ Survey Design Analysis. Free Press, I955. 

One of the classic and standard texts on the s;ubject. . 

Jands, Kenneth. Informational Retrieval Applications to 
Political Science. New York: Bobbs-Merrill 1Q68- 
' ?e?rievll.'^^^^^''^''^ ^^^^ of systems of informatibn 



^lil^'York, Igel^^ Opinion"and American Democracy, 
c^ltlon!"^''^^''^^ study on values^ and political parti- 

^^''^'^°Sfpf°^V' v^^''^^^o^^^ Beliefs and Strate- 

gies. New York: Random House, 1968. • 

■ Electronic statistics are now most widely used means 

, of campaign -data even in small constituency campaigns 
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Booka and Pamphlet a (cont'd) , ^ 

* 

?Sm fi?S """^ tnterestlps Inf ormatloo on polling 
Including remarks by Mervln D. Field and 0?" Q^yie . 

Lang, Kurt and Gladys. Voting and Mon-VoUng. 1968 

llltll? "^^""-^ brLdcalf Wore 

: P^Is! ?968?"*"'' H°-™od, 111.: DorLy 

McPhee Wlllian w. and wUilam A. Glaser. eds Public nr„„ ' 

'•'"'''thTBe2%1m!os "1oSf„r^='l- I-levlalon and 

-t^oJ-i^ica. Scranton, Pa.: chandler 1Q70 

The authors challenge some widely held conceptP^bout 
how American Politicians have beL affecterbv t.uhi 
opinion polls- and. T.V. ^^lecTiea oy public 

Mdsteller^^ Frederic^ and ^Johf w. Tukey. ^Dat^ -^rigiysis ' 
Including Statistics, in aardner" Lindaey and ^^liiot 
^ronson (eds.). The Handbook of Social Pavcholo^v 
Second Edition, Volume II -80-20^ rISS- ^^/r 
.^l^iiddison^Wes^ey, 196^ ^' ^' Reading, Mass.:. 

y A highly technical manual for scholarly use. / 

^^"'^^^^J^^";" of Selected Sampie Surveys in the " • 

196^-1968?'^™^"'' "^'^ BibliogJIphy,''' 
Jamaica, N.Y.: St.. Johns University Press. 

^^""^"^/a^M^iS^? n^i^°*''°"^° Data Processing and Politics 

?onLnd^°?h.^^;'"^^P^*'^^""" National Committee' 1966 
Contends that cheapness and fastness should be .rnttoS^o • 
V for how you apply ^ew technology. . .^"''"•^^/'^ .criteria 

Perry, James N. 'The- Kew Politic tho v^^^^- 

, i%^6|?""-^«-^P"'-^o^- Ner?oLTc1aT.a^rS?1°fLr, 

eiro^fSrto^^J^ra'^.^roTg^^klL'!^ Hockereller^s 

It^^^ll *^ Sola, Robert P. Abelson and Samuel Popkin 

Candidates, Issues arid Strategies: A ComDuter 

tioi. Of the I960 and 1964 Prefidential Sions' . 
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Books^ an d Pamphlets cont'd) 



Cambridge: MIT Press, 1964? | 

Contains much information about polling, information 

gathering and electronic techniques. Particularly 

interesting. chapter on John p; Kennedy's election, 
and the^CatholjLc vote. . ^ 

Rice,' Stuart Arthur. Quantitative Methods in Politics. 

Kew York; Russell and Russell", 19.69. 
- . ' ■ ' * » ■ . ■ ' ■ ' 

RiSby, Malcolm. Browsability in a Modern Retrieval System: 

the Quest for Information. Proceedings of the Symposium 

on Education Washington, D.C . , Spartan Books, 19 65! 

^alka about .information retrieval systems iihat allow 

the system user to "bro^vse" through files of probable 
nJ;rL? ""I Precise information is poorly indexed 

or not indexed at all, or when the user is not sure 

what he wants, • 

RoMnson, James, J ,r Rusk and E.B. Head. Measures of 

Political Attitudes; Ann Arbor, Michigan: Michisan 
Survey Research Center, 1968. le^n. uicpigan 

a^'o^t; the variables that have been used' to study 
political behavior. . ^ 

Scattschneder E.g. pnd Victor Jones. Local Political Surveys. 
New York: Holt, Rine hart and Winston, I962. - 
- An excellent book. t?hat. will benefit anyotte using polls 
in a political campaign. ■ 

Shaffer,' Loiiis* Richard, J.B. Ritter and W. L. Meyer. The ■ 
Cntical-Path Method. . Nev; York: McGraw-Hill, I965. 

Shaffer, William R. Computer Simulation of Voting Behavior.- 

Oxford University Press, 1972. * , 

• Explanation of computer simulation as a research tech- 
nique - models - studies, voting as a decision-makinpr 
process - models^ in categories of 1) Sociological 

or^group behavior models, 2) Socio-psychol'ogical or 
interaction models, and 3) Psychological or under- . 
decision-making models. Work of Simulmatics Corp. 
summarized . ^ 



IS 



Shevky, Eshref -and Wendell Bell. Social Area Analysis: 
^ Theory, Illustrative Application and Computational 
Procedures. Stanford, Cal., Stanford University press 



A study of Social Area Analysis which analyses census 
data and other information to provide candidate with a 
systematic constituency . 
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)ok3 and P amphlets (cont'd) ' ■ ' 

'''"'"'n-Jiltll'^fnie; i;^6S""^ S-P"n8 opinions. 

*uf?eys.°°^oluSeI'=Mt'o? t\%orJf ^"^^^ opinio 
material. ° 9^ theoretical and technical 

^'"■'''Mfcwlan' ^rbbr,' Michigan. Oniversity of 

?ealIrch*L\^hf A^'^^f'" ''^^ survey ' 

able ?r„,»Sh=S^r'''''?° Baalc data la made , avail. 

L¥ - " F P-S^a^§^it to?I-^lSlv?J^W^ 
Sinf^ 1h- 

acquirins at the very start of campaign planning^ 

f,Bfi!i^Ma^°+°'°'^f'?" ^'anasement techniques in campaigns 
using "Systematic Analysis Studies i" -^^ ^"^mpdigns 

'\ ■ ■ - ' 

Joumalfl ^nd -Magazine ArtiolPs 



Oipinion, Don't icnow and Maybe No Answer 
?h?i^^??^f °" Quarterly, 3I, Fall 1967, pp'. 33r!45 - 
responribintvlSr''.^^"'^ respondeni^-S^'has no " 
^elo?e'e?eciJjn%!°'.'"^ °" opinion, may vary it 

Cannell Charles p. and Robert L. Kahn. Interviewing 

• Psychalo«f lnd"v/- fr^r?°" Handbook Social 

' M^^^'n-gfsley! ?9687°' 526-95. Reading, Mass,, 

techniques of the interviewing process. A- hiphlv tech- ' 
nical manual primarily for the scholar. "^C^-^^ ^^oh- 

''''''^^'^a??on^?unn^^^^^ Redinensioning Congressional m^orm- 
pp! 165-78? J^ri^etrics Journal, i, June 197i;/ 

Explores range of information systems and emphasizes ■ 
organizational aspects of such systems in campa?^nr 
Emphas^es the capability of machines' per^orSanfe 
. , much Of the work for party volunteers and workers 
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Congressional Quarterly pm^ + ^ ■ 'k . ' j 

Rjcord iictivity in 1968 ^JJvi^^i^^^^^s ff^^d for V 

Congressional Quarterly. PubllVp^ii ' 

= cy Reliability/ Se^?!\^8°/i°9^^!: p^r^^fef oPtir- 

Orossley, Archibald and Helen » " : • '• 

Opinion Quarterly Vol%/°F^?S 1° l^^S- Publii 
fo^r*?" °^ ^^hel^rfoLS ^S'^^S 19f9., p. u. 
1968 elections by two'^Se^lelce^d^p^Ji^^lfr' 
Ci;otty, William j. j,,, ,„.,. , ' ,"; 

|nd the Proble^o/8"ReMe^fSta^^ Juestlonnslr^s 
Political auarter.iw "^P^^sentative Return Rate T If + 

. Concludes K nalJ'aSvf '^'^ i^^- PP. AA^Irh^'"*" 
, used appropriately anHlCh "^^^ "alGabie ^hen 

alderatlona. High reLJ^„ LS'^?'^'" "sthodoloBlcar&n! 
■oondltlona are mft. ™ Predicted .1? ce^twS 

Outright, PhllHpg_ Meannvl,,- * ' 

■ iSotlvlly orihelSl^Elelt?"''',^ '""''^ Party . ' 

. ■ ^£^no:?^p*?tno?^,^^^-^=tlveness or L.;,cr. 
siona argue that oeraonT^^ ™ general conclu" 
^oat effe,ctive caS^gn ^co'l!''""" remal|s% 

^"''^yi^^tl%7i:X%r-U: T'"' opinion Quart|,ly, 

"'""oil^lcaI1cff^^^\- SJf-°S^-,:i —or. 
Preedman; Jonathan and David qo.v. 

^""'.'Vot^g!" ■publ\%°*^p°L-?:^ Sfi?:'?'^^^^^- ''^3tern 
, pp. 226-36. "Pinion Quarterly, 30, Summer I966 

• mei; to"be%Me"ff||\,*^«t the v/estern voters moat 
• results are thoLlhlt a^e m'at"'"" ^-^-^oa^fa o? 'Jting 
.. of oampalgn- perauaaipn. ^"aceptible to all foras. 
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Fuchs, Douglas A. Election Day Newscasts and Their* Effects, 
on Western Vote Turnout. Journalism Quarterly, 42. 
Winter I965, pp. 22-2S^ 1 . 

, ^ and Jules Bfecker. A Brief Report- on the Time 

of Daj When People Vote. "Public Opinion Quarterly, 
32, Fall 1968, pp. 437-40. 

Gallup Opinion Index. American Institute of Public Opinion, 
53 Bank St., Princeton, N^J. 08540. 
A monthly publication giving complete breakdowns of 
studies done by Gallup organization. -^S.SO/copy; 
. §28, annual subscription. ' 

Greenberg, B.S. Voting Intentions, Election Expectations 
and Exposure to Campaign Information. Journal of 
Communication, 15, 149-160, I965. 

Hansen, Morris H. and Philip M. Hauser. Area Sampling: Some 
Principles of Sample Design., Public Opinion Quarterly, 
9, Summer 1^45, pp, 183-93.- 

Discusses several methods of sampling and gives helpful 
design information. 

Harris, Louis. Polls and Politics in the United Stages. • 
Public .ppiniori Quarterly, 27, Spring 1963. 
Information.on polling and how polls are put to use, 
and discussiion of the polling industry.- 

Hartmann, Elizabeth H. Public Reaction to Public Opinion 

Surveying. Public Opinion Quarterly, 32, Summer I968, 
pp. 295-98 . - 

Respondents' reactions to kinds, of questions asked on 
surveys. 1. 

Helg'ard, Ernest R. and Stanley L. Payne. Those Nbt at Home; 
s Riddle for Pollsters . Public Opinion Quarterly, 8, 

Summer 1944,- ]^p. 254r-6l. • 
. Failure to interview "not at homes" can lead to'a biased 
survey unless proper steps a r^ taken. 

Hennessy, Bernard C. and Erna R. The Prediction of Close 
Electionsi Comments- on Some i960 FoLls. 
Public Opinion Quarterly, 25, , Fa 11 1961, pp. 405-410. - 
^Notes that scientific surveying tecbniques are less ~ 
than four decades old -although "straw" votes date back • 
150 years. n 



Jones, Rufth S. and E.T. Jones. Issue, Saliency and Opinion 
Holding and Party Preferences. Western Political 
.Quarterly, September 1971, pp. 501-9. . 



'Journals and Maga zine Artinlpg ( cont 'c*) 
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Key, V.O. The Politically Relevant in Surveys. Public 
Opinion Quart.eriy, 24, Spring I960, p. 54+. 

in ni?ft-^^?^°'^^''' the use of polls by a scholar 
ip political science. - \ 

Xelly, Stanley, Jr. Elections atfd^^^^^^^ Mass Media. Law and 
Contemporary Problems, XXVII, Spring 1962. 
Electronic media b::.7e added drama and impact to cam- 
paigns, ^uthor makes point that well-conserved and 
n!oi'5''° i'u^^ broadcasting will integrate the el&J,: 
used by other dramstic T,V, forms such as sports^d ^ 
military news. He notes that the terminology is often 
the same: infighting, counter-attack and hoL-st?eJch. 

King, Robert and Martin Schnitser. Contemporary Use of Pri- 
Veil l?3-^?-^" Public OpinLn ^Vrltrfy ,'11 

Macaby Eleanor E. Pitfalls in the iinalysis of Panel Data; 

A Research l^ote on Some Technical iispects i?^f Votina 

l^^ tc^io^'' Journal of Sociology, LXI, Jan. I956, * 
PPv 3t;9-D2. j* ' * 



_ and Robert R. Hold. How Surveys re Made 
Journal of .Social Issues , Vol. II , Ma.y 1946, pp. 45-7. 
A study of questionnaires a^ technlqilea of surveying .* 

Meyer, Philip, yruth in Polfin^. Columbia Jdurnalism 
Review, Vol. 7, Summer I968, p„ 20+. « 

^^^^^""priirnf^o ^^r^^ ^ ^'^^P :s worth' a Thousand 

print Outs. Computer Decisions, Wovermer I970, p. 39. 

Perry, ^Paul. Election Survey Methods . Gallup Political 
Index, No. 7, Dec. I9.65. ' ^"-"^^^^^-^ 

^^^°™^?A/pnS??^^-^ °^ Self -Perception in Preference. 

I969! pp 285?92!'' Broadcasting,. 13, Su-.;u::e: 

A study of voter preferences; for traits of the ideal 
candidate . ^ 

Pool, Ithiel de Solf and Robert Abelson. The Simulmatics ' 
pp° I69l83^'^^''"^° Opinion Quarterly/ 25, Summer I96I. 
Regards a projebt to simulate likely vpter behavior. 

Rossi, Peter H. \Four Landmarks in Voting Research. In 

Eugene B«rdick and Arthur J. Brodbeck (eds.^, AmorU-.»P ^ 
Voting Behavior. Free Press, 1959, pp. 5-54. 
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'fi^fi?"" ^r^^^ politicians and the Vote 

American Sociological Review, 23, 1958, p. l?i!* 
Measures effectiveness of wok dine bjr'loial party 
- volunteers. The general conclusion il tfiatp^r^on- 
to-person contact, is most effective, a^ ca'm^^^^^ 

Sears,^David 0- /°liticarBehavior . In Gardner Lindzey and 
?ii Aronson (eds.). Handbook of Social Psvcholoav 
^.^tlfyyilll"^' 5' .PP- ^^5-48. Reading, lJs^?'°ld°f fson- 

• beSavioJ^" ''^''^^ '^^'^^"^ ""^^^ ineasurements of political 

Williams, J Allen, Jr, 'intervieii-er Role Performance- A ' 

^ lubl?rn^°''f °" ir^formatlon lS?e?vlew 

' on ii Quarterly, 32, Summer I968, pp! 287-94 

On proper intervi^^- techniques and procediref ^ 
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_^ THEORIES ;AND techniques" : yj''-y^--\' .V \ 

OP * « 
?OUTICAL .-TTITU_ • 

« SAj^r^LE OP RESEARCH 

b . ■ . " . • 

* ■ -I 

Booka an> ^ €>aniT ihv^f.o ' ^ 



American Institute for Tinii + 
, ■ >f r*lirAlti?ua;f ^uJfni Evolution 

Mll^ukee metropolian a?ea? ^ *° 1° ^^e 

""""t7a";^insi|^f D!o!tl9^0 '"•uolai Election. 

as wae the'l^ra^?.^?^ SaS^l^^are^^''"^^ • 
\ Carolina preasf 1961. -^^^^^^^ "^^^ of Nori^b , 

commxmication. . ^ ^ "-^recTi ei recta of machine 

"*^^a;51S!^U ^i^-^?,- -eor. an. 

Featln8sr|_I,eon, ,t. al. .h^^^ropbecy Palls. Minn.apoUa, ' 

^ Where there is a JSoL I • ^ disproof of its validity 
tnere Is con^lnSeJ^-^ars^Sp^^r^^r^HW-^irel"^ 

a :=:;^r:^e"nlL^^Sj^;J^,^J|p^JM P^^l-slon. 

nical termg, tt^^'Pny ana a dictionary of tech- 

Hovland Carl "I. The Ordei: -of Presentat^ nr. / -n ' 

New Haven: Yale Universi^rPress JS^t" ^'^^^^^^i^^. 

■1 ■ * ■ 
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Books and Pamphletfl (cont'd) 



V 



Family isVforemoat of agents pf stfcializatioj 



Jennings, M. Ke,nt and Richard G. Miemi The^Tr^sr^or^^ ■ • 

political Valuea from Parent ?o Child! Ime?icln'poli°?i 
cal Science Review, Vol. 62, I968. ^^°>erican Politi 

^ ^^^-^^.^"^ Consclousne..: ' 

-nbllMLl"fl» analyzes how Indlvlduaia make 

.. Pjlltlcsal decisions . PMohologically Oriented study! 

""^'•''Sifo^f ,f ^' ■ PPlltl^al socialisation. New York- 
• SLcSsser^^^erLf'"' "-^^ 

p'?ipa1fnd^"'-4SS^iiSft^??S^r^^ °" ^ <"-P= 

Lazarafeld Paul P Latent Structure -Analysis . 'in Martin 

and J)articularly on -S-R theory cognitive d^o^ 
communication and Persuasion°7and°f ?t'uuL'L%%~^ 
Robinson, John P., JerroldG. Rusk and Kendre B Head- 

■ p^i cLL°it\-sktssTorsoct^dS-iij3 

- e^l:-p-te- ^^l.^]i}^^S:^i 
been relatively stable in the 1950'g and '6o''^ wf 
only slight movement -in direction o? wefker na^tii^n 

- by psychological ^ideniifJcaU?n%g°^?3!^ measured - 

Rogers, Eve^'ett M. and F. P-loyd Shoemaker^ « Tho n / 

of Innovation: A C^oss-CultCr«? t Communication 

.1971/ . ^ ^'^"ss^uitural Approach. Free Press, 



One of the leading^ studies on attitude cham 
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Books an d .Pamphl ets C nnnf .'/i }' 

\ • ■ 

smith, M. Brewster,- J. S. Bruner ana R-\V. vVhite. Opinions " 
and Personality. New York 1956., i^xnxons. 

^^lo^'ss /-i^e ties "between personality, and opinions. . 

Wagner Richard V. and John J. Sherwood (eds.). The Study 

of Aiititude Cnarxse'. Bslmont: Cal.: Brooks/Cole, I969. 
Discusses cognitive disaonancs, cognitive consistency,, 
and sleeper effects. .Discussion of experiment and 
survey methor^a of attitude change. Has an excellent ' 
bibliography, . ^ 

.2;imbardo Phillip and Ebbe B. Ebbesen.. Influencing Attitudes 
:^\l'97tf "^'"^ heading; Mass: Addifon-WesSJey ' 

"Although des^ned for the non-profeasional reader this 
ino^ .very technical book. The a^^thors say Jost Purveys 
n? «t?tf'^ °^ end^ product - the manipulation and con^Jo" 
?^tP^^ot^^^' '••^ bahavior: Also contains an 

io^?^n^'''^ pososcript on students as an agent of 
political and social re^rm'. . . ^ 

Journals and Magazine iirt.lp.laa 



Bennls Warren O Leadership Theory ai,d Adn,inlstrati.ve 

Dec!"95?. pp 25|-5Sr°" «-rterly. Vol. 4. .. 

Brown, S.R. and J D Ellithorp. Emotional Experiments 

.. . 64:^?49-66!^S^e?^'97o!^ Political Science Review, 

Reactions'' ^^"^ McCarthy phenoiena/and embtional 

Campbell Donald T. and KeUh N, Clayton. Avoiding Regres- 

■ liudii; ?S^P i?-^"^?^^ ^^''^-^^ °^ Communication Impac?.. 
2i Qo ^""^^^^ Comcmnication, 111}. Summer I96I, 
pp. yy-iio. f ^ » 




sveld, Samuel. Experimental Propaganda Tedhniaues and 
5S!'?l56!'r'l6X/"'''''" --oii?ifal ScLncf ^e^iew?" 
A comparison of'ciirect mail (pre compute r) and door-to- 
effLtiv'r^"^''^* contact was found more 



Freitas, D .V/ . 
I 
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, D.V/. Bandwagon and Underdog Effects in Minimal- 
nformatior Elections, American Political Science 
Review, 65 t June 1971, ,434-8. 
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Journals and Uatca^ itie Articles (cont'd) 



X. 



''**^* »;rt'th^"^ «""l-*heory- of Oommunlcatton' 

'^^^Hv^'v:i}f^^^^^^l?^i''^ ana Linz, J. « 

5eb.v?^S °^?^^°^/^*^f?' Analysis of Poiitical 
u!!!!u , • Gardner Lindzey and , Elliot Aronson. 
Handbook of Social Psychology. .iddiaon-V/esley , 1954. 

McGuire, William- J The Nature of Attitudes -and Attitude 
Change . In Gardner Lindzey and Elliot Aronson. eds 
-Handbook of social Psychology, 2nd Etf. , 1969° ??! 136- 
314. > Reading, Mass.: Addison-Wegley/1969: 

Pinner, Frank A . ^Parental Oveqrprotecti-on and Political 
Distrust. The Annals, Vol. 361, Sept. 1965; 58-70. 

Samoff , J.,. D, Katz-and C. McClintock. Attitude-Change. ' 
Prodedures^and Motivating Patterns. In Katz, Daniel. 

'another psychological eScperiment demohatratinK that 
attitudes are a function of group norma. . . 

Scott,,William A.. Attitude Measurement', In Gardner Lindzey » 
and Elliot Aronson (eds). The Handbook of Social 

Psychology, 2nd Ed . ,• Vol. pp. 2Q4-273. ^l^feadinff 
Mass.: Addison-Weslfey , 196§% f:>. Keaamg, 
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■ SPECIFIC ELECTIONS 
Books an<i Pamphi «at.g ^ 



r 



''''^^''Tr>l^lfi:^ ' cases m political Co^licta. 

' 1Q60 fn^'or election eampaisns from 1853 ^6 

mel?a! issue control, oratory aSd .the use • of 

^'^°'^'l97S/^ Reagan and Reality. New York: Praeger, 

things- it tells is how Spencer-Roberts 
steered .clear of sophisticated and creative television 
production whe.n they put Re&gan in front of tbe^came?" 
crv production techniques SSuia \r?m 

ni^XnnL.^°^iy'''°°^ ^sMn^t him. BrQ^ was Reagan's ' 
, opponent, -of course, in the 1964 governor's cbitest. 

Chester, Lewis, "Godfrey Hodson arid Bruce Page. An American 
Melodrama. Viking Pi.e as,- 1969-. -hh ismerican 

A most interesting apd fully detailed account of the 
1968 presi^ntial- election from' the viewport of Brit- 

,?^^^shins contrast to Theodore 
White s alap. excellent books. 

Chudde Charles P. ^and Donald J. McCrone. Constituency " 

Attitudes and Congressional Voting: A Causal Model ■ 
iniftr""? I'J"^^^^ and waiter A. Rosenbaum (eds.) 

opinion and Electoral Behavior; Esslvs and 
Studies,^ Belmont, Cal.: Wadswortb, 1966.^ 

^°^'°^"ph!;l/^'^^^^*?u^^ Goldwater: Continuity and^ 
f"^® Southern Voting Patterns 1920-1964 
University of Alabama Press, I965. ' 

Cummings,- Milton C, Jr. .'Congressmen end the ^Pleetorate • 
New York: Free Press, 1966, .-J-ecLorate. 

Finds that there j.g some correlation between the 
•Sf"the\?ckf[!'^°'^"^'"'^ their party member at the top 

Donovan,: John. Congressional Campaign: Maine Elects a 
- Democrat.. New York: Holt /RiSehart ani Winston! 1958. 

^"^'""Vir^f^;. ^''o.;^''^"'^^ "^^"^ Made, a President: v/est ^ 
Virginia, i960. New York, 1960. 

. A book on i960 presidential carapaifm containing » 
anecdotes and. illustrations of tecSJiqSes! ^ 

Ewing, Cortez A.M. Congressional Electioris. Norman Okla • 
Univ. of Oklahoma Press, 1947, J-^orman, Okla . . 
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, 39 

^£2]SS-aM=gaj2Ehlets (cont'd) 

Story of Robert F. Kennedy Campaign and how he relied 
^u^iSi^J"^ personal orsaniaation almost exqlusiJely 

using masa media appeals, the hallmark of b?s campaign. 

Johnson, Donald B. The Congressional Campaign and the Off 
Katz, Elihu and Jacob J'eldman. * The Debates in Licrht of ' 



phenomena . 



barir hVc « , i-titea jtienr^edy origin 

'fe?ylcJeem lf?eP?"- ^""^^"^ the debatis. 
oryxcreem Effect - Studies reinforcement 



Kessel John H The Goldwater Coalition: , Republican Strate-^ 
r\%l ' In<^ianapolis: Bobbs-Merrill iq68 

'■^"^'^^'U^j^^^^it/ol ?SI?:„^r?r6|: perspective. 

Lang, serge. The Scheer Campaign. New York, W.ii. Benjamin, 

'Leuthold,- David. Electioneering in a Democracy: Campaigns 
.for Congress. New York: V/iley, 1968 Campaigns 
A very useful study of ten House of Representati vpo 
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40 

Boolsa audi Pamp hlets (cont'd) ^ 



Lewis, Joseph. V/hat Makes Reagan Run? McGraw-Hill, -1968. 
Hov7 .Reagan used television and other medip to become 
governor of California. ' 

McPhee, William andW.A. Glaser. Public Opinion and Congres-^ 
sional Campaigns. Free Tress, 1962. 
A series of articles especially useful for people 
planning .Congressional campaigns, 

Matthews, Byron S. Local Government: 1) How to Get into 
It; 2) How To Administ'cr It Effectively. Chicaeo: 
Nelson-Hall, 1971. ^ 

Virtually a handbook for every aspiring candidate for 
local office, from mayor to alderman to district board 
member. • Tells how to win referendums, improve local 
services, raise revenue, get federal aid. An inval- 
uable, good-government guide for every voter - includes 
members of civic, social, political and business 
organizations. 

. . Miller, V/arren E. and Donald E. Stokes. Constituency Influ- 
ence in Congress. In Angus Campbell, et. al. (eds.), 

, Elections and the Political Order. New York: v/ilev 

1966. pp. 351-72. 

Minott, Rodney G. The" Sinking of the Lollipop: Shirley 

Temple vs. Pete McCloskey. San Francisco; Diablo, I968. 

Moos, Malcolm C. Politics, Presidents and Coattails. 
Baltimore, I962. ' 
Material on actual election results and analytical 
comments . . i - ' ^ 

Pols-by, Nelson V/.. and Aaron B. V/rldavsky. Presidential " 
Elections: Strategies of American Electoral Politics. 
New York: Charles Scribner, 1971. 
. In this new edition the authors disjsuss. strategic cam- 
. paign environment, the materials available to a candi- 
date and Qther factors. One of their conclusions is 
that voters^adopt "issues at the instigation of their 
political, party. 

White, F. Clifton, and William J. Gill. Suite 3505: The 
Story of the Draft Gold water Movement. New York: 
Arlington House, I967. 

6 Uitcover, Jules. 85 Days: The Last Campaign:of' Robert 
Kennedy. New York: G.P. Putnam, I969. 
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Journala a^d r^j^lrf^All.lflLiU 

Ackerman Dpnal^ of Congressional Races with 

f ; ^3^^°i<^Qt«s m Successive District Elections 
. Midwest Journal Of Political science, 

Becker John^P end Eugeiie S. Heaton. The Election of 

T^^^l^'^S ^-^^^^ opinion ,uar?Jrly, 

. "sa^PScaS^'f^^^^^^ 

> Benham Thomas, _ Pollxng for a Presidential candidate, " 

S''^''^^''^^"' 29, Summer 1965, pp. 185-99 
He did pollrms for Republican - Goldwater in 1964 
- Gives deGaia.e.d analysis of pollins and obstacles. 

• ^•^;f?^^-^^"^ial Election: An Explanation of Voting ' 

Defection, i^nerican Political Science Review, June I969. 

■ ^^''^•'^Tradi^*?;r,^?''r^"''^''*''l^°"'^^^ In Defense of the 

sivt 19f5]%t^^^^ Political science Quarterly.., Lxi,''" ' 

Converse, Phillip E., Aage R. Clauser and Warren E. Miller 

carPoniiSl^n"' ""^'i'^^'' ^5^^ Sleet 

can Political Science Reviews 59, June IQfiR ^^Ij. 

. Survey Research Center '.s stu^Sy It 1964 Election with 

tirLlT'"''- r 'he Johnson lands?ide on 

' especifnv'thr"^^i.-'^'^%°'' Goldwater as a candidite? 
especially the policy" image of the candidate and, 

?L -^^^^P-^ degree, the personality component of his 
. image. They found' personal attribJte^ of the candidate 
are key factors in determining the vote - especialiv 
. m terms of pulling voters away from normal partisaLbip. 

Converse,. Phillip E. ingus Campbell, Warren E. Miller and 

Donald E. Stokes. Stability and Change in 196?^' I 

■ ' vLT'fv'''? iimerican Political Science Re- 

view, LV,. June I96I, iDp„ 265-79. 

A study of i960 election by the Survey Research Oenter 
■ Kennedy^. catholLism ha^^^^^ 

san vote?" '""^ ^e^^^^t* on the nbrmal pfrU- 

Conway Margaret. Voter Information Source in Non-Partisan 

196i- pp!l9-7f Quarterly, March 

Mass 'media stimuli important in nonpartisan elections. 
Eligible voters who had a greater recall of newspape? 

m?nSf f?^" ^^^"^y ^° However, on^fa 

minimal proportion of voters recalled coverage' of the 
campaign on either televi^on or radio. 
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Journala anr» ^^,..,. ^16 AyfjnTPo {nr.r.'.ir^) ■: 

■ * ■ » 

; cox, ^Jllf - Congreaslo^ District Party Strengths and the 
277-302! Journal of Politics, 24, May ,1962, 

Eit^en.D .3. status Inconsistency and V/allace Supporters 

in^a^Midwestern City. Social Forces, 48: jGne wS, ^ 

Elazar Daniel J The Politics of Belleville; A Profile 
- Press ?9n!'°""""''^- ^^^^^^-IP^i- ^Ple'S^iversity 

"^'''"^iSiytis 'of^'^he^^gii'l and Campaigning: A Content 
Western Poli^-n«w? ^Pf^^^ential Campaign Debates, 
western Political Quartei?ly, December, 1965i 

Robinson, Michael and Phillip M. Burgess The Edwavri m 

erally to convert opinion. Survey was taVen aft»f 
Kfennedy's speech on Chapaqulaiok. 

Douglaa F. Fucha. Reagan va. Brovm- A 

. "uf^™?l1SSe?Lt*S?la^?-L\?fo:t"lia1|^ ^Sat"lH^^^'^ 
pact Of television on electora^l^is ft1l*r„*rUe'?aiSo-a. 
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Journals anri TyTaprfl^^ ne Artl clea (cont'd) 

- but in this eampaisn the ''rikelibood is that the 

Democratic satire on Reagan boome^anged. Media effects 
and tneir measurement need more detailing. 

Wade, Serena E. A California Pre-Election Telephone Foil 
Journalism Quarterly, Spring I972, p. 129;. 

Wildavsky, Aaron B. The Goldwater Phenomenon:- Purists 
Po;Liticians and the Future of, the Two Party System 
Ji^view of Politics, July I965.' ^ ^ysiiera. 

Unpublished Papers and DlaflPr t.at.i nnc 

Arrendell, Odes C|arlea. Coverage of the 1968 Democ^tic and 
• Campaigns by Texas Daily Newspa-^-^- 

4n.-?I^^r^°S S^l^^^^' t° Social Responsibility Theory: ^ 
^Univ,ersity of Texas, "Dissertation, I969. ' 

Clem, Alan Leland. Analysis' of the 1958 Congressional Pam 

paign in the Third District of NebrasSff Msseita^Tjn 
i^merican University, i960. " msseriiaTiion, , 

The Rple of the President in the 

- ni?.^^''"/S*'^r!^o^°''f^ Election. "Ph.D. Dissertation, 
Univ. of North Carolina, Chapel Hill, I965. 

Glick,^Edward Maurice. Propaganda Strategy and Tactics of the " 
. Party m Power During the 1958 Congressional Campaign 
Dissertation,. Ohio State University, i960, "Paign- 

^^^^^'.iS.r?? ^ ^^""^ °^ I960 Primary and Gen- • 

erb\l Election Campaigns for United States House of 
Representatives in Montana's Second Congressional Dis- 
trict. Washington University, I963.. "-"-uiie^x uis 

Kovenock, David. The 'Congressman and the Campaign: Excur- 
riSSLo^-''^ 1 Decision-Making Approach to the Study of 
a? thp LT^^ Behavior. Unpublished paper presented 
at the National Center for Education in Politics Sem- 
l'-4? gg^f ^ Politics. V/ashingtoS, D!c!/Iept. 

^^''^°^iip;/'^^^^^-^^^F^^"" Impact of Political Environ- - ' 

ment. Campaign Activity, and Party Organization on ?he 

Mch?^l^,°l96g^^^^^^''°"^' "niVersi?y°Sf''^ 
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Unpublis hed Papers and Dlaaertatlona (cont'd) 



Spragens, William Clark. Press Coverage or Congressional 

Campaigns: A Content Analysis of the 196.0 Campaign in 
Michigan and Tennessee. Dissertation, Michigan State" 
University of Agriculture and Applied Science ^ 1966.- 

Wolfe, Alan Philip. The Senatorial "Campaign. University of 
Pennsylvania, 1967. 
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'THE TECHNIQUES OP POLITICAL PARTIES 



■ Booka and Pamphletg . 

* - - " " . . ■ . 

Burton, Robert E.- Demobrats of Oregon: The Patterns of 

Minority Politics. Eugene, Oregon, Univ. of Oregon, 

< ■ » • ^ 

Qlayton, Edwara T. The Negro Politician. Chicago: JohnlPub. 
.Company . 

This company is affiliated vrith Ebony, and this book 
gives data, on Black politicians. 

Commission .on Party Structure and Delegate Selection. Man- 
date for Reform. Washington, B.C., Democratic National 
. Committee, ,1970. 
The instructions developed for state Democratic Parties 
^ in order that they would conform with conditions for 
party reform for the 1972 Democratic National Convention. 

David, Patil T., Ralph M. Goldman, and Richard C. Bains. The 

Politics of National party. Conventions. Washington, B.C., 

Voluminous list treating presidential nominatinK con- 
ventionar; ^ 

Democratic House & Senate Campaign Committees. Democratic 
. Pact Book, 1972. Washington, D.X3., t)emo. Nat. Congress. 
Comm. Available to Bemocratic candidates on request tc- 
Bemocratic National Congressional Committee, B353 
Rayburn .Building, Washington, D.C. 20510, 202-225-2758. 
Helpful information about government programs and { 
Democratic party policies". J 

Democratic National Committee, 2600 Virginia Ave.. N.W ' 
• Washington, D.C. ' 
The Democratic National Committee has recently been 
following in the footsteps of the competing- ma jor party 
and has published material helpful to its candidates. 
Th^y have alw-73 published; what I am indicating is 
that the quality of their publications has recently im- 
proved. Particularly useful ma'terials include The 
Campaign Manual for 1972, written in large measure by 
Larry. 0 Brien, one of the Bemocrats' leading prdfessional 
politicians; The Instructors' Manual for the Precinct 
Workers, and The Congressional Campaign Manual, again 
supervised by Larry O'Brien. The manuals f#om the 
Women s Bivision are very detailed and helpful. 

Effective Citizens' Organization. Directory pf Public Affairs 
Officers. Washington, B.C., E.C.O. 

These are t'he men who handle the corporations' interests 
in electoral politics. 
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Books an d Pamphl^t.a ( cont 'd ) 
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?:iaeravjld, Samu^i J. Political Partiea: -Ffiehavioral A^al- - 
yais. Chicago: Rand McNally, 1964. 

JSiri^ro/nf'*^ ^^^1^ 2£ can^Paigning ia the rule, 
fo^^acf ^ Z^- '^^- ^ low .esree 0?^%^"^ 

Goodman, William. Inherited Domain: Political Partiea in 

Tennessee. Knoxville, University of Tenne as 66^195-4. - 

Gore, Mbert.^ Let the. Glory Out. Viking Press, 1972 

Former Tennessee Senator explodes Sid myths and exposes 

Details precinct politics in 1920's and early 30' s 
Shov7s well-organized precinct activity. - ' 

"'"""'"Elec^fin' '#°?a;e^rJ^ and Campaign in a Congressional 
iij-ecrion. A Case Study of Reciprocal Dependency 

Unpublished Ph.D. Dissertation/university o? ?exas, I968. 

' ^^^^^'D?arr''B;.toi"'^p^^'' ^J-'P^iS"^ /.Behind-the-scenes 
uiary. Boston, Beacon Press , I968. 

Pomper Gerald M. Elections in America: Control and Influ^n.. 
m Democratic Politics. New York: DoddrMead^^eS? 

Republican National Committee, 310 First St c, u / 

D.C., 20005. firsTi bt., S.W., Washington, 

The^Republican National Comiittee has an extensive mih 
lishing program to help Republican cand?dl?erplln ^ 

revl^i^"?; ''I'^ "-'f^ publications is updl?ed and 
revised from time to time, and they are available to 
Republican Candidates upon request! Particularly uae- 
' ful materials include: How to Get El^ed; ^^73 to Win- 
. Campaign Research Manual; The Art oJwinnir,/^? ' 

Dy state); Campaign Manual for 1Q7P th^ d^^^^v^-T- o^xaes, 

Ini,H' District Manual. Another important 

publication is the Electronio Data ProoessinrMannai 
See as well their Women's activity m^nSlla. ' ' 

''""'Bro^S; 1^68!' ^ Boston: Little, 

Gives illustrative list of limits and variables in 
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* Booka ana Pamphlets (cont'a)" 



D 



Strategy formulation vrhich apply to 1^3^ and new poli- 
'tics. Irviicates that new strategies used have magic 
plans. Notes that each office holder not only has an 
independent strategy bu/fc" an electorate different from 
;^ that of fellow partisans on the tickej^. 

Stone, Chuck. Black Political Power in America. New York: 
Dell, 1971. , 

An examination of the Blacks' past, present and future 
in American politics. Analysis of othe political pro- 
cess in terms of ethnic minorities, / 

X . 

Tillett, Paul (ed.). Inside Politics: The National Conven- 
tions, i960. New York: Dobbs, Ferry, I962. 
One of the interesting chapters is on bow the Ohio 
delegates viewed the National Convention. . 

Weyl, Nathaniel. The Jew in American Politics. New York, 
Arlington House, I968. > 

^'/illlams, T. Harry. Huey Long. New York: Knopf, I969. 

Inner working of machine politics in Louisiana and the 
rest of the South. Interesting and practical in the 
political knowledge it yields. 

V/ooster, Ralph A. The People in Power: Courthouse and 

Statehouse in the Lower South, I8BO-6O. Knoxville, 
Univ. of Tennessee Press," I969. 

The people discussed and their politics cont]*x>lled state 
and county in seven states of the late antebellum Soutb. 



Journals and Magazine Articles 

Converse, Philip E. Inf o't'mation Flow and the Stability of 
* Partisan Attitudes.' In Angus Campbell, et. al. (eds.). 
Elections and the Political Order. V/iley. pp. I56-57. 



, Warren E. Miller, Jerrold G. 'Rush.- and Arthur C. 

Wdlfe. Continuity S'nd Change in American Politics: 
Parties and ds sues in the I968 Election. 
"iJto^rican Political Science Review, 62, Dec. 1969 . 
Survey Research Center's study of I968 election. Limited 
styles show that when conditions permit, the, inertia 
of habitual party loyalties can be. weakened lay issue 
domains of great concern tp the voter. 
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Journals and Ma gaislne Artini > Pnr>t. 'ri ) ' v . 

-Grotty, J. ;Party. Effort and Its Impact on the Vote. American 
. Political Science Review, 65: June ;i971,. 439-50. 

Cutright, Phillips and Peter Rossi. Grass Roots Politicians 
19^8 171-9^* American Sociolosical Review, 23: Apr^il 

Party can still Ijave limited effect in registering, 

voter identification and get-out-the-vote campaigns, 

and can determine the margin of victory. . ' 

Da hi, Robert A;; Decision Making at the .National Conventions. 
Western Political Quarterly, I3, Sept. i960, 609-19. 
An article describing logic of national convention 
behavior. ■ 

Democrats Pace Elections with Staff , Money Problems. Congres- 
sional Quarterly Weekly Report, XXIV, May 27 I966, I076+ 
Details usual Democratic party disarray. - 

The End^of American Party Politics. Transaction, December, 

Argues that the rise of Independents and the collapse 

of strong party identification since I966 has changed -'^ 

the role of the parties and may change American politics. 

Hacker, Andrew. Does a Divisive Primary Harm a Candidate's 
Election Chances? American Political Science Review 
59, 1965, p, 105+ . ' . ^ * ' 

Sometimes yes, sometimes no, the author indicates.' 

Katz, Daniel'and Sainuel Eldersveld , The Impact of Local Party 
Activity upon the Electorate. Public Opinion Quarterly 
25, 1961, p. 1+. 

Party Impact lies in doing some of the traditional 
• activities but still is overshadowed by new techniques ' 
qf professional campaign management. 

Kfy, V.O., Jr. Politics, Parties and Pressure Groups. New 
/ York, Crowell, 1964, 5th Ed. 

\ Classic and scholarly text on political parties in 
-America. " 
' \ . ■ . ■ 

Matthews, Donald R. and Japes W. Prothro. The Concept of Party 
Image and Its Importance for the Southern Electorate. 
In M. Kent Jennings and L. Harmon Zeigler (eds.) The 
' Electoral Process. Englewood Cliffs, N.J., Prentice- 
Hall ^ 1966. 

Scales of party image found that persons who identified 
withva party but had a poor image of that party »we re 
more likely to split their vote. 
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Journals and Maga?. riie Artlclea r onrn-. 'r» ^ • ^* 

McC],oaky H. et. al. I'saue Conflict and Consensus among 

Party Leaders and Followers. American Political Science 
Review, 54, June i960. •«^"-'-j.«'-Lt.dj. jacience 

Menez Joseph F case. f^r tje National Nominating Convention. ■ 
gouth Atlantic Quarterly, 70, Autumn 1971^ 546-59. 

Memo for Election bay. MS Magazine, I, Nov. 1972 108-110 

™^ ^^^^ information .elpful particularlj^to 

SchDenberger,.R.A. ^Campaign StHtegy ajid Party Loyalty: 
■ ?hp ^ill n''^^ Relevance of Candidate Decision-Making in 
tbf 1964 Congressional Elections. American Political 
Science Review, 63, June I9 69. ^onticai 

" ■ t 

. Scoble, H.M. Organized- Labor in Electoral Politics: Some ^ 

16rFa?ri963.''^^ ^^^s^ern Political Quarterly, 

Soule J and^J.W. Clark. Amateurs and Professionals: A 

rn^tlJf I^elegataa to the I968 Democratic National ' 
Sept! ^9??: Science Review, 64, ' • 

Steinham, Gloria. Women Voters Can't Be Trusted. MS Maga- 
zine, I, July 1972, pp. 47-133.^ e . jyib Maga 

Itlll ^^r' ^'""^r changing more rapidly than any other 

SJifltlnr, ?^^^^u ^""^ Soing to want humanistic 

relations for their votes in the future. 

- Stokes, Donald E. and Warren E. Miller. Party Government 

f^^ the Saliency ,of Congress. In Angus* Campbell, et ^al 

Young, Richard 0 The Impact of Protest Leadership on Negro 
Politicians in San Francisco. Western Political 
Quarterly, 22, March I969, pp. 94-111 ' 

?hSnn^h^n/o?^ f''°^^^'' S^oups do have political power 
throughout Black communities in Sa-n Francisco.. ^ • • 
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FIHANCING C/,I^iPAlGMS 



Books and P^mphl etfl 

Adam, Gordon'. Techniques of Successful Fund-Raisinsc. 
Exposition Preps, 1967. 

i\ general fund-f-aising techniques manual. ° 

Adamany David. F'inancing: * P^,litics, Recent Wisconsin 
, Election, "Madison: Univ, of Wisconsin Press, 1969. 

A good summary-bf State-level political' finances. 'It ' 
gives a good indicaticn of the amounts and sources of 

• money for state elections dulling the 60's. 

Alexander, Herbert E. Financing the i960 Election. Princeton 
W-.J., Citizens' Research Foundation, ^962-. 
An expanded and revised version" of a chapter in the 
Presidential Election and Transition. 1960-1961 
Brookings Institution. ■ _ . ' 

"""rZ"' Financing the 19^4 Election, Princeton. 
Git. Res. Fdn-. , I966. . 

Financing Parties and Election Companies in I968, 
?r^^!f Presented in American Political Science Convention 
. Washington, D,C,, Sept. g.969. "i-ion, 

"MoJ^ey for Politics: A Miscellany of Ideas. 
Princeton, Cit. Res. ?dn . , I963. . 

Practical suggestions for raising money, particularl- 
at the local, level. 

• Money, Politics, and Public- Reporting . Prince- 
ton, Citizens' Research Foundation, i960. 

"'ZT'J'' ^^sPonsibility in Party Finance. Princeton. 
Cit. -ftes. Fdn,, I963, 

* * 

"^I'T'^^^' studies -in Money and Politics. Princeton.' *^ 
'Cit, Res. Fdn. , I965. * 

— . Tax Incentives for Political Contributions? 

Princeton, Cit. Res. Fdn., 196I. 

» with assistance of Laura L. Denny. Regulation 
of Political Finance. Princeton, Cit. Res. Fdn. and 
Institute of Governmental Studies of Univ. of California 
1900. . , ' 

'"cit"*Res^"Finif^'^i960°^ Reporting. Princeton^ 

On the coBts of the new campaigning.* ' 
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Books an d FamphlPt.g (nnr,t 'ri} ' : 

''''''^MasLfwC Lexington, 

• fi^ ;^^^it*en by the man who spends more time and 

energy tracing political funds thSn anyone elle It 
much valuable material, including the nlSIs o? mo sfo^ ' 

fS? ^Qio^and^'o^? campaigns. Similar "?udies 

o r r u ^"^^964 are available from the Citi2sens' 
I Research Foundation. v._ux/iens 

" ^tTC' Financing Political Campaigns. Washinaton D c 

Library of Congress LegislatioS Rfference SerfJce; %6Y 
. 1^0^ ill^^oll?!!'^ bibliography in the subject dating* 

Balmer; Donald" G. Financing State Senate Campaigns. Mult- 

^^^^^'wf??" ^' -^^^^^n^er. The Politic 

National Convention Finances and ArrangaiuentG. 
Princeton, Cit. Res. Fdn., 1968. " 

Denter for Information on"America^Money for Politics: The 
Getting and Spending CenterVor Information on AmericI, 

Pamphlet on the pi-oblems of campaign fund-raising. 

Citizens' Research Foundation (245 Nassau St,, Princeton 

With n»p'?; 08540). This fo^aation is ' concerned sol3;Ly 
with questions of political finance, iill of its Btvtdl 

be%rinier^t°L"-%'"^^' ^' ^^'^^^ ^^^^ 

oe Of intere^st to campaign planners are: Parties 

Group interests and Campaign Fiuiance:- Michigan IQRfi- 
Government Financing of Political Parties iS Puerto ' ^ ' 

y lllU c,^L^?°"r^^^^^y Party Finance; Financing the 

^ State Senate -Campaign: - Multnomah County, Orepon 1Q64- 

Money as a Campaign Resource:- Tennessee Democratic 

Ca?iforiL^^^n"^^^^^ Money and pS?iUcs in 

California:- Democratic Senatorial Primary 1964- Labni^ 

•Ra?aLi"''i''°f'" ?°''''°^' Bipartisan Ponti;al''Fmd- 
Na^inf;"p^''°^??^'''°'^"*^ ^964; The Pontics of 
National Convention Finances and Arrangements: Repub- 

inlSd?anr '!964-"'??^"^ ^1°^^^' ' 1963-67- VinaTLg 
n 7^} ^^.' ■'■964; Financing Campaigns -for Conffresa-- 
Contribution Patterns of National Livel PartHnd 
Non-Party -Committees, JL964. rar^y ana 

(The) Cost of Politics: Uhat's the Situation? Waahinpton 
Connecticut, Center for Information on America, 196?: 

r , 
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Booka an d Pamphl^ eta ( nnnt '/q) , 

Dempaey, John T. /oney in Politic^. In Michigan University, 
tS JJJ^J® ?^ Public -Adminiati^ation, 1959 Summer 
Institute in Practical partisan Politics: Selected 
papers. Ann Arbor, i960. - . ca.et,i.eu 

Epstein Edwin.., Corporations' Contributions and Political 
• lies! Berkeley, Institute of Government Studies, 

^ -^Sv^o^!-?^? corporations give to political campaigns. 
. They are interested in anyone who is interested in 
raising money for politics. 

Effective Citizens Org-iizatiop. Directory of Public Affairs 

Citizens Org.,. Washington! D.c! 
Gives financial inf ormatiotr on campaigns. 

Ford, Pamela. Regulation of Campaign Finance. '. Berkelev 

Bureau of Public Administration, Univ. of cluforSia, 
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